
 

Ilham Widi Akbar, 2015  
PENGARUH WEB SITE SEBAGAI ONLINE MARKETING COMMUNICATION TERHADAP KEPUTUSAN 
BERKUNJUNG WISATAWAN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

DAFTAR PUSTAKA 

 

BUKU : 

Ali Hasan. (2013). Marketing. Caps 

Anoraga, Pandji. (2009). Manajemen Bisnis. Jakarta : PT. Rineka Cipta 

Buchari Alma. (2007). Manajemen Pemasaran dan Pemasaran Jasa. Bandung : 

Alfabeta 

____________. (2012). Manajemen Pemasaran dan Pemasaran Jasa. Bandung : 

Alfabeta 

Buhalis, Dimitros. D. (2000). Marketing The Competitive Destination of The 

Future Tourism Management, 21(1). 97-116. 

Chaffey, Dave., Chadwick, Fiona E., Johnston, Kevin., Mayer, Richard. (2006). 

Internet Marketing 3
rd

 edition. England : Pearson Education Limited 

Cooper, C., Fletcher., J., Gilber, D., Wanhill, S., Shepherd., R. (2000). Tourism 

Principles and Practice. New Jersey : Pearson Educational Limited. 

Eastin., Matthew S., Burns, Neal M., Daugherty, Terry. (2011). Digital Media and 

Advertising ; User Generated Content Consumption. United Stated of 

America : IGI Global 

Hoffman & Bateson. (2011). Service Marketing, International Edition 4e. 

Colorado State University : Cengage Learning 

I Gde, Pitana, dan Putu, G Gayatri (2005). Sosiologi Pariwisata. Yogyakarta : 

Andri 

Jackson, Sherri L. (2012). A Concise Guide to Statistical Analyses Using Excel, 

SPSS and the T1-84 Calculator. New York: Cengage Learning 

Keller, L. Kevin. (2013). Strategic Brand Management 4
th

 edition. England : 

Pearson Edication Limited. 

Kotler, P. & Keller, K. L. (2012). Marketing Management. 14
th 

edition. New 

Jersey: Pearson Prentice Hall.  

Kotler. P. & Armstrong, Gary. (2012). Principles of Marketing. 14
th

 edition. New 

Jersey: Pearson Prentice Hall. 

brought to you by COREView metadata, citation and similar papers at core.ac.uk

provided by Repository UPI

https://core.ac.uk/display/144124052?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1


 

Ilham Widi Akbar, 2015  
PENGARUH WEB SITE SEBAGAI ONLINE MARKETING COMMUNICATION TERHADAP KEPUTUSAN 
BERKUNJUNG WISATAWAN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

________________________. (2014). Principle of Marketing 15
th

 edition. 

England : Pearson Education Limited. 

Kotler, P. & John T, Bowen. (2014). Marketing for Hospitality and Tourism 6
th

 

edition. United States of America : Pearson Education, Inc. 

McPheat, Sean. (2011). Developing Internet Marketing Strategy. United States of 

America : Ventus Publishing 

Malhotra, Naresh K. (2009). Riset Pemasaran Pendekatan Pendekatan Terapan 

Jilid 1. Jakarta : PT Indeks 

Pamela S, Schindler & Cooper, Donald R. (2011). Business Research Methods, 

11/e. New York: McGraw-Hill Companies, Inc 

Rangkuti. (2009). Strategi Promosi yang Kreatif. Jakarta : PT. Gramedia Pustaka 

Utama 

Salah Wahab, L.J Crampon, L.M Roth Fields. (1997). Tourism Management. 

Jakarta : PT Pradnya Paramita 

Saputro, Hendra W. (2007). Pengertian Website dan Unsur-unsurnya. Jakarta : 

Sagung Seto 

Schiffman, Leon. G, & Kanuk, Leslie Lazar. (2011). Perilaku Konsumen. Jakarta : 

Pt. Indeks 

Sugiyono (2012). Statistika Untuk Penelitian. Bandung : Alfabeta 

Suyanto, (Asep Herman). (2007). Step by Step: Web Design Theory and Practices. 

Yogyakarta : Andri 

Uber Silalahi, (2009). Metode Penelitian Sosial. Bandung : PT. Refika Aditama 

Umar, Husein (2008). Metode Riset Perilaku Organisasi. Jakarta : PT Gramedia 

Pustaka Utama 

Undang-undang RI. 2009. Tentang Kepariwisataan Republik Indonesia No. 10 

Wheelen, Thomas & David Hunger, J. (2012). Strategic Management and 

Business Policy : Toward Global Sustainability 13
th

 edition. Iowa State 

University : Prentice Hall. 

Yoeti, Oka A. (2008). Ekonomi Pariwisata : Introduksi, Informasi dan 

Implementasi. Jakarta : Kompas 

 



 

Ilham Widi Akbar, 2015  
PENGARUH WEB SITE SEBAGAI ONLINE MARKETING COMMUNICATION TERHADAP KEPUTUSAN 
BERKUNJUNG WISATAWAN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

 

 

JURNAL : 

Dwipuspita, Stefannie., Mulyana, Slamet., Mustikasari E., Funny. (2012). 

Pengaruh Penggunaan Website terhadap Keputusan Berkunjung. Jurnal 

Mahasiswa Universitas Padjajaran 

 

Hamidizadeh, Mohammad R., Fadeinejad, Mohammad E., Mojarrad, Fayegh. 

(2011). Design of internet marketing based on 7C’s model. Singapore : 

International Conference on Social Science and Humanity. 

Hamill, Jim. (2015). The Internet and international marketing. Sage 

Hinson R, Medichie N, Ibrahim M. (2012) ). A Dialogic Loop Communications 

Interrogation of the Online Disposisitions of Banks Operating in Ghana. 

International Journal of Bank Marketing 

Hinsin R, van Zyl J, Agbleze S. (2013). An Interrogation of The Dialogic 

Potential of Insurance Firm Websites In Ghana. Information Development  

Ibrahim M, Rahman Ad, De Heer F (2013). Interrogation of Dialogic Potential of 

University Websites in Ghana. Information Development 

Ibrahim, Masud. (2015). Evaluating hotel websites as a marketing communication 

channel : A dialogic perspective. Emerald Insight’ 

Kent ML, Taylor M (1998), Building Dialogic Relationships Through The World 

Wide Web. Public Relations Review 

Rozekhi A, Nor., Hussin, Shahril., M. Noor, Ali. (2014). Attributable E-

commerce toward Purchase Intention : Online Search of Food Product. 

The SIJ Transaction on Indistrial, Financial & Business Management 

Sudarmatin (2009). Model Perilaku Konsumen dalam Perspektif Teori dan 

Emipiris pada Jasa Pariwisata. Jurnal Ekonomi Bisnis 

 

WEBSITE : 

http://flomartlembang.com/ (diakses pada 29/01/2015) 



 

Ilham Widi Akbar, 2015  
PENGARUH WEB SITE SEBAGAI ONLINE MARKETING COMMUNICATION TERHADAP KEPUTUSAN 
BERKUNJUNG WISATAWAN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

 

http://dusunbambu.com/ (diakses pada 29/01/2015) 

 

http://pusdalisbang.jabarprov.go.id/pusdalisbang/semua-infojabar.html (diakses 

pada 29/01/2015) 

 

http://disparbud.jabarprov.go.id/applications/frontend/index.php (diakses pada 

04/02/2015) 

http://www.bps.go.id/Brs/view/id/1104 (07/02/2015) 

 

http://travel.kompas.com/read/2015/02/04/190300627/Menpar.Kunjungan.Wisma 

n.ke.Indonesia.Lampaui.Target (diakses pada 18/02/2015) 

 

http://media.unwto.org/en/content/understanding-tourism-basic-glossary (diakses 

pada 05/03/2015 

 

http://www.parekraf.go.id/asp/detil.asp?id=2852 (diakses pada 06/03/2015) 

 

http://mobile.internetmarketing-dictionary.com/Website_Marketing.html (diakses 

pada 04 / 05 / 2015) 

 

LAINNYA : 

Arsip & Dokumen Manajemen Floating Market Lembang 

Marketing Floating Market Lembang 

http://media.unwto.org/en/content/understanding-tourism-basic-glossary

