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Background

Education and knowledge are crucial to empowerment. In developing countries, knowledge transfer to communities in rural areas
has been traditionally challenged by limited accessibility, lack of resources and low literacy levels. The large mobile phone coverage
in rural areas in low income countries offers a unique opportunity for knowledge dissemination to rural households. We present two
examples of projects exploring the use of mobile technologies for knowledge dissemination.
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* Sustainability — need to consider potential business models and
willingness to pay
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These projects are funded by: UK Department for International Development (DFID) and
GSMA (mNutrition); Federal Ministry for Economic Cooperation and Development (BMZ), OXFAM
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