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2. Background 
2.1. From offline to the online campaigns 
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2.2. The "Twittersphera" for campaigning online 
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2.3. Generic Frames on Twitter for campaigning online 
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3. Method 
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4. Findings 
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Table 1. Twitter activity differences among candidates running for 2015 regional elections in 
R.Murcia 

Source: Own elaboration 
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Graphic 1. Evolution of Twitter activity among candidates in 2015 regional elections in 
R.Murcia 

Source: Own elaboration 
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Table 2. Twitter activity differences among candidates running for 2015 regional elections in 
Region of Murcia 

Source: Own elaboration 

Graphic 2. Hashtags tag cloud of different candidates running for 2015 regional elections in Murcia 

 Source: Own elaboration 
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Graphics 3. Evolution of generic Frames used by candidates running for 2015 regional 
elections in Murcia. (Source: Own elaboration) 



ISSN 2386-7876 – © 2017 Communication & Society 30(3), 229-253 

245 

5. Discussion 
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6. Conclusions 
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