University of Windsor

Scholarship at UWindsor

Electronic Theses and Dissertations Theses, Dissertations, and Major Papers

1-1-1962

The effect of one-sided and two-sided arguments on change of
opinion.

Peter D. Freel
University of Windsor

Follow this and additional works at: https://scholar.uwindsor.ca/etd

Recommended Citation

Freel, Peter D., "The effect of one-sided and two-sided arguments on change of opinion." (1962).
Electronic Theses and Dissertations. 6303.

https://scholar.uwindsor.ca/etd/6303

This online database contains the full-text of PhD dissertations and Masters’ theses of University of Windsor
students from 1954 forward. These documents are made available for personal study and research purposes only,
in accordance with the Canadian Copyright Act and the Creative Commons license—CC BY-NC-ND (Attribution,
Non-Commercial, No Derivative Works). Under this license, works must always be attributed to the copyright holder
(original author), cannot be used for any commercial purposes, and may not be altered. Any other use would
require the permission of the copyright holder. Students may inquire about withdrawing their dissertation and/or
thesis from this database. For additional inquiries, please contact the repository administrator via email
(scholarship@uwindsor.ca) or by telephone at 519-253-3000ext. 3208.


https://scholar.uwindsor.ca/
https://scholar.uwindsor.ca/etd
https://scholar.uwindsor.ca/theses-dissertations-major-papers
https://scholar.uwindsor.ca/etd?utm_source=scholar.uwindsor.ca%2Fetd%2F6303&utm_medium=PDF&utm_campaign=PDFCoverPages
https://scholar.uwindsor.ca/etd/6303?utm_source=scholar.uwindsor.ca%2Fetd%2F6303&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:scholarship@uwindsor.ca

THE EFFECT OF ONE~SIDED AND TWO-SIDED ARGUMENTS

ON
CHANGE OF OPINION

A Thesis ~
Submitted to the Faculty of Graduate Studies through the
Department of Psychology in Partial Fulfillment
of the Requirements for the Degree of
Master of Arts at Assumption
University of Windsor

by

PETER D. FREEL
B.A., Assumption University of Windsor, 1960

Windsor, Ontario, Canada
1962

Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.



UMI Number: EC52482

INFORMATION TO USERS

The quality of this reproduction is dependent upon the quality of the copy
submitted. Broken or indistinct print, colored or poor quality illustrations and
photographs, print bleed-through, substandard margins, and improper
alignment can adversely affect reproduction.

In the unlikely event that the author did not send a complete manuscript
and there are missing pages, these will be noted. Also, if unauthorized
copyright material had to be removed, a note will indicate the deletion.

®

UMI

UMI Microform EC52482
Copyright 2008 by ProQuest LLC.

All rights reserved. This microform edition is protected against

unauthorized copying under Title 17, United States Code.

ProQuest LLC

789 E. Eisenhower Parkway
PO Box 1346

Ann Arbor, Ml 48106-1346

Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.



AEC 131

wed by: <
A st .

M’
G A A
’ 4

Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.




ABSTRACT

This study was undertaken to test the hypothesis originally advanced
by Hovland (1949) that one-sided arguments are more effective than two-sided
arguments for subjects initially opposed to the position taken by the communicator.
With this purpose in mind, Hovland's (1949)experiment was in part repeated with,
however, a more specific theoretical orientation (learning theory), a more re~
fined measure of attimdg (a Guttman type scale) and a more sensitive test of
statistical significance of resuits (analysis of variance) than Hovland provided in‘ ’
his (1949) research. A further hypothesis was also investigated, that the beha-
viour of subjects who were fa#oumbly disposed to the topic of the communication
would behave differently than subjects unfavourable disposed to that topic.

an hundred and twelve introductory psychology students were used as
88, 28 being assigned to each of the four experimental conditions: pro subjects
receiving one-gided con arguments, pro subjects receiving two-sided con argu-
ments; con subjects receiving one-sided pro arguments, and con subjects recefv-
ing two~sided pro arguments, The topic chosen was movies as entertainment,
with each of the four arguments being presented by tape recording. A Guttman-
type attitude scale was administered to all Ss a month prior to and again immedi-
ately following presentation of the arguments.

Analysis of Variance showed that there was no significant difference

between one-sided and two-sided arguments for either pro or con subjects. A

iii

Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.



significant difference, however, was found in the behaviour of pro and con
subjects.

Within the limits of this experimentation, it may be concluded that
two~sided arguments are not more effective than one-sided arguments in changing
the opinion of those initially opposed to the position taken by the communicator.
This conclusion is tempered by the confounding of the length and of the one- and
two-sidedness of the arguments. Furthermore, subjects initially favourable to
the tcpic; changed less than subjects who were initially opposed to the topic, regard-
less of whether the arguments were one-sided or two-sided. Thisconclusion isalso
tempered by the confounding of initial opinion with the position taken in the argu- |

ment: con initial position with pro argument and vice versa.

iv
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PREFACE
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inspired in the author by Rev. C. P, Crowley, CSB, Ph.D. and Rev. J. A,
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Dr. V. B. Cervin, under whose dirvection this was undertaken; to
Brother R. Philip, FSC, Ph.D., and to Dr. @. A, Padley, whose patience
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CHAPTER 1
INTRODUCTION

Background of Related Research
In recent years, the evaluation of the effectiveness of communication
has become one of the major concerns of psychological research. In one of the
original experiments in this area, Hovland (1949) found that in attempting to
change people's opinions with 2 persuasive communication, presenting axrguments
on both sides of an issue,but giving them & desired glant, was more effective than
stating only the arguments supporting one point of view opposed to the audience's
original point of view. He also found that better-educated men (those having com-~
pleted high school) changed their opinion to a greater degree in the intended direc-
tion after hearing two-gided arguments than did less well~educated men.,
Lumsdaine and Janis, using a slightly different design, tested the

effects of one-sided and two-sided presentations as inoculators against subsequent
counterpropaganda. The two~sided presentations better inoculated the audience
against counderpropegands. Hovland (1953) summarized these two experiments
as followa:

1. A two-sided presentation is more effective in the long run

than a one-sided one a) when regardless of initial opinion, the

audience is exposed to subsequent counterpropagands, or b) when,

regardless of subsequent exposure to counterpropaganda, the

sudience initially disagrees with the communicator's position.

2. A two-sided presentation is less effective than a one-gided

one if the audience initially agrees with the communicator's

position and is not exposed to later counterpropaganda.

1
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2
Of these conclusions, the second (b) is of more importance because it has been
the basis for a great many other communication studies. For clarity, however,
it conld better be stated: a two-sided presentation is more effective than a one~
sided one if the audience initially disagrees with the communicator's position
and is not &poseﬂ to subsequent counterpropaganda.

Another factor involved in two-gided presentation was investigated
by Janis and Felersbend (1967), They manipulated the order of presenting the
arguments favouring the communicator (pro) and those not ﬁvming the commu-
nicator (con). Teo one awdience, pro arguments were stated first, followed by the
con arguments. To another, con arguments were presented first, followed by pro
arguments, They found that the pro-first oxder of presentation was more effect-
ive than the con-first if the audience were initially unfamiliar with the con argu-
ment or, for some reason, failed to recall it.

Thistlethwaite and Kamenetzky (1955) tested the effect of refuting
and elaborating the audience’s possible mmar—mumm, The arguments not
favouring the communicator's pﬁsiﬂm were considered ag the audience's possible
counter-arguments. The communications included the arguments favouring the
communicator's position and the audience's possible counter-arguments. With
one awdience, these counter-arguments were explicitly refuted; withanother, they
were stated without refuation; with a third, the counter-arguments were elabora-
ted; and with a fourth, not elaborated. It was found that refutation wasmore effect-

ive than non-refutation and elaboration was less effective than non-elaboration.
In these experiments, methodological procedures were similar,
First, a scale to determine initial position was administered. Following this,
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the experimental communication, in the form of a taped or printed programme
was presented to the various groups. The communication received by a control
group was innocuous (concerned a topic other than that involving the opinion to be
changed). Then, the opinion scale was readministered to the groups to determine
the opinion change, if any.

No systematic theory of persuasive communication governed the
choice of variables in these experiments. Hovland (1953) operationally defined
opinion as the verbal answers that an individual gives in response to a stimulus
situation in which some general question that cannot be resolved by direct observa-
tion is raised. An individual has a consistent opinion on an issue if he gives the
same answer whenever the pertinent question is reised, about which there may be
differences of opinion. In 2 very general sense, opinions are interpretations,
expectations and evaluations of situations or objects. An attitude, an the other
hand, is an approach to, or avoidance of, a given object, person, group, or
symbol, and may be unconscious, that is, non-verbalizable, There is a high degree
of mutual interaction between attitudes and opinions since changes in approach and
avoidance (attitude) may affect one's expectations {opinions) on a2 number of issues
and vice versa: changes in opinions may modify one's general attitudes. Persua~
sive communication is a statement coniaining a suggésted and reinforced response
to a stimulus. An important assumption made by Hovland in opinion change research
is that opinions are mostly implicit verbal responses, covertly expressed by the
individual in inner speech. To investigate tmplicit responses, they first must be
made overt and observable. To accomplish this, the questionnaire technique isused.

Opinions, like other learned habits, tend to persist unless the
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individual undergoes some new learning experience. Exposing an individual to a
persuasive communication wh;inh successfully induces him to accept a new opinion
constitutes a learning experience in which a new verbal habit is acquired. In
Hovland's words, "The individual now thinks of and prefers the new answer sug-
gested by the communication to thm old one held prior to exposure to the communi-
cation.” To be persuasive, therefore, a communication must be framed in such
a way that it posesa question and either implicitly or explicitly statesa conclusion
(suggests a specific remae) which is approved by the communicator.

| The results of the above mrhmnts all point toward agreater
afecuvmésa of two~gided versus one-sided arguments in changing opinions of
those in the audience initially opposed to the communicator's position. However,
Abelson (1959) recommends that one-sided arguments can be effectively used if
the goal is only to accomplish immediate and temporary opinion change. More~
over, ’in Hovland's (1949) study, one-sided arguments were found to be more
effective than two-gided arguments in changing the opinions of those in the sudi-
ence who had not completed high school,

A critical examination of the evidence for the conclusions cited
aﬁme shows several flaws. The gupport for the greater effoctiveness of two-sided
presentations comes mainly from Hovland's (1949) study. The other studies ex-
amined other varinbles associated with fm'ler effects in two-sided presentations,
the effects of subsequent counter-propaganda, and the effects of refutation and ela~
boration of the audience's posaible counter-arguments. But even Hovland's (1949)
study leaves much to be desired. It was carried out during the war and was di-

rected to the solution of a specific problem in military training schemes. Although
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| 5
Hovland's study has been the model for most communication studies, it has limita-

tions which provm grounds for questioning its eonélusions. The ﬁrét of these
involves the derivation of the hypothesis from a purely practical problem of mili~
tary training, with no underlying theorstical structure, This lack of theeretical

| structure limits the degree to which results can be generalized, and does not allow
even an adequate statement of the problem in the light of present knowledge of the
laarning aspects of persuasive communication. |

Another difficulty presented by this study was the inadequacy of its

Vanalytieal and measguring teein:igueg. The resulis nré stated only in Iierﬁas .af
percentages and no estimate of statistical siﬁnﬁiema mpmmtad; In addition,
the type of quéatiannam used to ma#&ure opinion has not been defined, preventing
others from validating i3;1:. Also, Hovland administered srgumenta to péopla. some
of whom were already in agreement with the position being advocated by the com-
municator, (This bas not been done in the present sm&y. for it seérms pointless
to present persuasive arguments to those who agree with them.) Finally, Hovland

did not investigate change of opinion in different divections on the same issuve.

Purpose of Present Reseaxrch
In the opinion of the writer, Hovland's results should be regarded as
2 hypothesis: two~sided arguments are more effective than one-sided arguments
in changing opinions of educated people who initially disagree with the position
being advocated by the communication.
Reinforcement theory provides a more specif ic theoretical structure

for the learning aspect of persuasive communication. Operationally defined, a2
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change in opinion is the difference between the answers checked on an attitude
gcale befors and after the persuasive communication has been presented. This

- change in opinion can be described in terms of the concepts of instrumental don-
ditioning. The individual's initia) opinion is & response elicited by & discrimina-
tive stimulus which is the topic under consideration. A closed system is defined
by classifying all responses into two groups, pro and con. Statements by the com-
municator approving or dimmving certain model verbal responses constitute
positive and negative reinforcers mapéctively..

The negative reinforcers are intended to decrense the number of
responses constituting the individual's present opinion and the positive reinforcers
to incmsa the number of responses constituting the new opMm being advocated
by the communicator. Both one-sided and two-sided communications were com-
posed of .stataments having these remfming proparﬁes. Assumed original
responses of the audience were mentioned in two-sided arguments but were then
negatively reinforced in the argument; this constituted their refutation, Specifi~
cally, the new response suggested and reinforced by the communicator competed
with the old response congtituting the initial opinion of the audience.

Learning (opinion change) taking place during persuastve communi-
cation is assumed to follow the proactive inhibition model: introducing competing
responses after some previous learning bad occurred (as measured by the first
adminigiration of the attitude scale), reinforcing them in the argument, and then

testing for them in the succ g administration of the attitude scale. This suc-

ling administration of the scale tested for the number of new responses, sug-

gested by the argument that had been learned by the members of the audience.
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In this study, a scale of the Guttman type, based on an equal appear-
ingiinterval scale (Thurstone, 1959) was used (Edwards, 1957). A Guttman type
scale possesses the property of unidimensionality which means that every sub-
ject with a higher score than another subject on the same scale must also rank
just as high or higher than he on every single statement below in the set. Order-
ing the statements along a single contihuum makes possible the ordering of 2
subject's scores along a single pro~con continuum with & measurable amount of
confidence,

~ In the present study the problem of relative change of pro and con
subjects was also investigated by presenting persuasive communication to groups
of subjects who scored both high and low on the preliminary administration of
the attitude scale. Subjects having a favourable attitude toward the issue studied
were presented with communications advoeating an unfavourable attitude; :and
subjects with an unfavourable attitude were presented with a communication
“advocating a favourable attitude.

The tople "movies as entertainment” was chosen becausge it was felt
to be reasonably com?warsial. The source of statements used in the construction
of the Guttman type scale was Thurstone's (1949) scale tm attitudes toM the
movies.

Thus, the hypotheses of this study were: 1) Two-sided arguments
are more effective than one~gided arguments in changing opinion of those initially
opposed to the position taken by the cammwr toward mavias’ as entertain-~
ment; 2) The amount of relative change from pro to con and from con to pro may

be different on the issue "movies as antammmmt‘f.
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8
The present study differed from previous studies in this area in that

more refined measures of attitude were used, a more specific theoretical struc-
ture was provided, and a more sengitive test of statistical significance of results

was applied.
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CHAPTER I
METRODOWY AND PROCEDURE
 The Attitude Scale

The attitudes of subjects toward the movies were measured by a
Guitman-type scale based on equal appearing interval scale. Thurstone's scale
consisted of forty statements about the movies, with scale values ranging from
0.0 to 4.7. The total score for each subject was determined by adding the scale
values of those statements checked positively. This scale is given in AppendixA.

To determine the adequacy of this scale, it was administered to fifty
students of psychology in junior and senior years. The Cornell technique of scalo-
gram analysis (Edwards, 1957) when applied to the results, revealed that, of the
forty items, only nineteen discriminated between subjects. Of these nineteen,

‘ten statements ordered on a unidimensional continuum were selected which dealt

| with the more restricted tnp!é. movies as entertainment. The coefficient of re-
producibility for these ten items according to the Cornell technique was . 81.
These statements formed the revised Guitman-~type scale of attitude toward movies
as entemmment and were umd for the study.

The scale items were of the form: ""A movie once in a while is a good
thing for everybody.® Or, "I'd never mise the movies if we didn't bave them."
Subjects were asked to check the one of the five response eatégories which best
fitted their opinfon about the statement. The response categories and their weights

are: 1Highly agree; 2 Agree; 3 Doubtful; 4 Disagree; and § Highly disagree. The
9
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10
scale was scored by adding the weights checked by the subject in all ten state-
ments, according to the Likert Summated Ratings tecinique (Edwards, 1957).

A low total score indicated that the éubjem favoured the movies as entertain-
ment and a high total score indicated that the subjects were opposed to movies

a8 entertainment.

Sample of Subjects

The Guttman-type scale was administered to 182 students of an
introductory psychology class at Assumption University of Windsor, Using the
scores obtained on this scale, the subjects were assigned to two groups, one
for those who were in favour of movies as entertainment {pro) and one iér those
who were opposed {con), The lowest sixty and the highest sixty subjects were
taken to form two groups, one pro and one con. Each of these groups was then
randomly divided into two sub-groups of thirty each, uging a table of random
numbers; thus there were four experimental groups, two pro and two con. All
other variables, including age, sex, intelligence ete., exocept the attitude variable,
were randomized by this technique,

The Persuasive Communications
Four persuasive arguments were constructed on a learning theory
model using the siatements in the scale as discriminative stimuli, In the two-
sided argument, positive or negative statements followed each discriminative
stimulus, depending on the subject's initial position (original responses). Further~

more, negative reinforcement for the subject's original responses were provided
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11
by refuting bis original responses. . In one-sided argument only statements oppo-
site to the position held by the subjects were presented with approval by the com-
munieator.

For this reason, two-sided arguments were approximately twice as
long as one-sided arguments, which resulted in the confounding of the length of
axgument variable with that of the one-sided versus two-gidedness. Statements
from the attitude scale provided the basis for the discussion, and were elaborated
with statements from Schulberg’s (1949) article about movies. The complete text
of each of the four arguments can be found mAppeudixB.

The arguments were then tape-recorded by a professional radio
announcey to hold presentation factors congtant,  The recording was made in the
radio studios at Assumption University on an Ampex 601 tape recorder.. The pro
one-gided argument wag five minutes, thirty seconds in length; the pro two-sided
argument was eleven minutes in length, The con one~gided argument was six
minutes in length and the con two-sided argument was ten minutes, thirty seconds
in length, |

Relative persuasiveness of the pro and con arguments was not
measured, although this may be desirable.  Since pro arguments were administered
only to an initially con audience and con arguments were administered only to an
initially pro audience, the effect of these two varibbles (argument and original posi-

tion) is confounded in the results.

Experimental Treatment
To determine initial opiniong and to divide the groups, the attitude
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scale was administered as described above. One month later, each group heard
the persuasive arguments gnd immediately following, completed the attitude scale
again, Thus subjects were their own controls, all groups having been presented
with arguments, as shown in Table 1.

Administration of Arguments
Group mitml Position Argument
1 Pro Con: One-sided
n Pro Con: Two-sided
m Con Pro: One-sided
v Con Pro: Two-gided

Prior to the administration of the arguments, each group was given
the same instructions. They were told that they were about to hear a short talk

on the movies as entertainment and were asked to give it their aitention. Follow-

ing the axgummita, they were asked to complete the attitude scale as quickly as
possible., Nine one~hour test sessions, during which all four groups received
their assigned arguments, were required, Eight subjects failed to appear for any
test sessions and were dropped from the experiment, leaving 28 subjects ineach
group.
Experimental Design
To test the eignificance of the effects of the experimental treatment,

an analysis of variance design, Type IN (Lindquist, 1953), was applied to the data.
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This design controls the individual differences in evalusting the main effects of the
before and after measures, the one-sided and two-sided arguments, and pro and
con initial opinion.
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CHAPTER M
RESULTS
The distribution of pre~treatment attitude scores, with the cut-off

points for pro and con movies-as-entertainment groups, is given in Fig.1.

20

5 |
5le | {ﬂ?ﬁ{k
% r“fwl .
Foe | TR

\ L

10 " * i N i

‘ 10 k 20 - B30 40 80

' Boores

f"ig; 1. Distribution of pm*mm:ment attitude scores in experimental
sample and the cut~off peints for Pro and Con experimental groups.

Seores in the pro group ranged from 22 to 30, and in the con group

ranged from 81 to 42. The means and differences between means for all graupé
| \be}ore and after treatment and under the four treatment conditions are shown in

Table 2.

The difference between the means of the before and the after scores
for pro subjects receiving the one-sided argument was .61; for pro subjécts re-

ceiving the two-sided argument it was 1. 64. Foxconsubjects receiving one-sided

14
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arguments the difference between the means of the before and after scores was
3. 32and for eon subjects receiving two-sided arguments it was 4. 60. In every case
except that of the pro group receiving the one-sided argument, the means shifted
in the expected direction. These changes are illustrated in Fig. 2.

Table 2

Results in Terms of Means and Mean Differences

Before  After between before bined be-

ween
Mean Mean ondafter  fore and
means  after means

Groups and Arguments

Pro (one-sided) 26.93 26.82 .61 26.64
Pro (two~sided) 28.07 29.71 -1, 64 28.89
Gon (one~sided) ' 33.96 30.64 3.32% 32.30
Con (two-sided) o 83.89 28.79 4.60* 31.09
Combined Pro Means 27.50 28.01 - .51 . 27.73
Combined Con Means 83.68 29.71 3.97% 31.70
Difference between Pro ’ s
and Con Means 6.18* 1,70 3.97*

Combined One~gided Means 830,44 28.48 1.96 29,97
Combined Two~sided Means 30,73 29.38 . 1.40 29,99
Difference between Combined '

One- and Two-sided Means .29 .85 | ' .02

. A S At s P 0 o T S o Sl VO . O T W SO S S Sl o D, A e - A0S - -

* Significant at the p= .0l level.

' From Fig.2 it can be seen that the two-sided argument shifted the pro
subjects slightly in the expected direction, while the one-sided argument had negli-
gible effect. For con subjects, a somewhat greater shift in opinion occurred, with
the two-sided argument again being slightly more effoctive than the one-sided argument.,
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w/‘
28 , | 28 L

- ‘“ 26 |
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Before After Before After
Fig.2 Means of before and after scores for p:w and con grmps racaiﬂng

one-sided and two-sided arguments,

A distinct difference in the behavior of the two pro groups and the two
con groups can be noted. To test the significance of these differences between
means, an analysis ef varisnce was undertaken, The results of this},analysis ié
detailed in Table 3. A

The analysis of variance showed that there was no significant difference
between one-sided and two-~sided arguments for combined pro and con aub}aat
groups and combined before and after écaraé (S8p), Pro subjects differed signi-
ficantly from con subjects for combined one-sided and two~sided arguments and
for combined m&aﬁeﬁ and two-gided arguments and for combined before and after
scores (ssbx There was a significant »di:femaa between before and after scores
for all snbjﬁctfgzwpa regardl@s at initial opinion (pro or con) and structure 'of
arguments (one-sided or two-sided) (8Sg). The differential effect of one-sided
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Analysis of Variance
B AN : e <o o 1 e V,._... s = 4 2108 108 e Gl bt 7 A8 o8 1 128 84 0011t 28 .,,,
58 Source Squares Square
S8y, Between Subjects . 2373.8% 111
§8,  Effect of one-sided vs. two- |
sided arguments 15,54 1 16.54 1.28
ssb Overall difference between pro
and con group opinions 868,22 1 8e8.22 70.82"%
8S;p Interaction: Differential effect
of arguments by initial opinion
{pro and con) sgores 169,75 1 169,75 13.84%
S8, Error 1320.38 108  12.26
s Within Subjects 1976.560 112 17.64
88, Overall effect of treatments
{difference between before and
after scores) 166,29 1 166,29 19.70*

ssm Interaction: Differential effect
of one-sided and two-sided

arguments by treatments (be-~
fore and after scores) 3.26 1 3.26 0.39
85, Interaction: Overall effect of
© trestments (difference between.
before and after scores) by
initial opinion | 281,26 1 281,26 33,.32%
58,0 Interaction: Differential effect
| of arguments by initial ‘ .
opinion by treatments 612,79 1 612.79 71.42*
88 Total 4349.39 223

* Significant at the p = . 05 level
e e Ol O o PSP S 0 S bt e

17

Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.



18
and two-sided arguments on the pro group is different from that on the con group
{when befqre and after scores are averaged) (SS,4). There was no significant inter-
a.cﬁon between one-sidedness and two-sidedness of arguments and treatment when
averaged over pro and con scores (SS,,). Irrespective of the structure of the argu-
ments, the freatment (measured by the difference between before and after aeores)gxad
a different effect on proand congroups stbe). The differential effect of arguments -
wasg found to be significantly dependent in part onwhether the arguments were one-sided
or two-gided, and in part by initial opinion(ssrbe). The high significance on ghethree-
way interaction (Ssm) among structure of arguments, treatments {before and after
scores), and initial opinion, indicates that one-sided and two-gided arguments had
different effects, but not different enough to be statistically significant as a main ef-
fect, Inspection of Fig.2 confirms this result. The high significance of those parts of
the analysis of variance involving the initial opinion factor (8Sy, SSyh, 88, and
58,pc) may be in part due to the fact that the scores changed in opposite directions,
i.e., pro people moving to a con position would obtain 2 higher score, and con people
moving to a pro position would score lower on the attitude scale,

These results do not confirm the hypothesis that two-sided arguments are
more effective than one-sided arguments in changing the opinion of subjects initially
opposed to the position taken by the communicator. This conclusion is tempered,
however, by the confounding of the effect of the length of the arguments with their
one-sidedness and two-sidedness. Further, the effect of both one-sided and two-
sided arguments are significantly dependent on the direction of the intended change:
subjects who are initially in favour of a general topic may behave quite differently
than those who are in;ltiauy opposed to that topic when subjected to communications
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designed to change their opinions, This conclusion is tempered by the confounding
of the effect of the arguments with the initial opinfon of the subjects.
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CHAPTER IV
DISCUSSION

The results obtained from this experiment do not support the hypo-
thesis that two-gided arguments are more effective than ene-sided arguments in
changing opinions of subjects initially opposed to the position taken by the commu~
nicator. Pro subjects receiving con arguments and con subjects receiving pro
arguments behaved quite differently regardless of the structure of the arguments.
To explain this difference, it is necessary to consider whether the pro arguments
were less persuasible than the con arguments, or whether the pro subjects have
& more firmly entrenched attitude than the con subjects.

Assuming that the scale adequately discriminates between pro and con
subjects (the difference between pro and con subjects was statistically signiﬁcant};
it is necessary to coneider the arguments a8 a contributor to the outcome of this
research. The wﬂgﬁm& subject groups under the four experimental treatments
fall into two braad mbeg;riass those between one~sided and two~sided arguments,
and those between pro and con arguments. By constructing the arguments in accord~
ance with instrumental conditioning, the problem of equality between pro and con
statements was reduced, but not angaﬁwr eliminated. It could be that the reinfor-
cing statements acted differently. 'This is a problem for further research.

The lack of difference in effect between one-sided and two-sided argu~
ments can be explained by clogeness to the asymptote of learning of any responses
connected with the movies. The confounding of length with the one-sidedness and
two-sidedness of the arguments does not appear to have affected the results.
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Despite the fact that two-sided arguments presented twice as many negative re-
inforcements of the subjects' position, no significant difference was found in
lenaning of the new opinion prasented by the communication,

If there is, on the other hand, variation in the behavior of pro and
con subjects, it would appear that a favourable attitude toward the movies is
more firmly entrenched than an unfavourable attitude, In terms of learning
theory, the subjects favourable to movies as entertainment have received more
reinforcoment and have learned the favourable response pattern mors thoroughly
‘than pubjects unfavourable to the movies.

There are muny implications in this study for further research, the
most important of which concerns the measurement of the attitude or opinion in
question. More research info the scaling of statements to tap both latent and
manifast attitude dimensions is required,

Intimatsly related to the problem of persuasion is the structure of
the communieation itself. The use of learning theory to describe the communica-
tion has been shown to be a valuable approach in providing a mold for structuring
the argument. Moreoveyr, the filling of that mold with appropriate diserimioative
anﬂ reinforeing stimuli remains for the present an art. It will become less an |
art as more knowledge is gained about the personality of those we are tpying to
persuade.

The problem MM&WM pro and con arguments, and measuring
relative strength of arguments must be solved before a wmmm can
be expected on questions of the effect of various M@ramdameﬁeﬁ;aaftha
content of communiektions.
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From a practical point of ﬁew. the most important contribution of this
study is the appearance of the difference in the response of the pro and con groups.
More research is needed to explain this result.
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CHAPTERV
SUMMARY AND CONCLUSIONS
The effectiveness of one-sided and two-sided arguments in changing

the opinion of the sudience toward movies as entertainment was tested experi-

mentally. Two groups of subjects favourable to the movies as entertainment

and two groups unfavourable to the movies as entertainment, in groups of 4,

were drawn from a psychology class at Assumption University of Windsor, and
were presented with tape -recorded communications designed to change thelr
attitudes. Although a replication, in part, of a similar study originally performed
by Hovland (1949), the present study provided a particular theoretical orientation
(lmnmg tbeary}, used more refined technicues of measurement (a Guitmann

type attitude scale) and a more sensitive statisticnl analysis (analysis of variance),
than was used in Hoviand's original study.

Opinion was defined as a verbal response which may be covertly
expressed in inner speech or overtly expressed by the subject when & éuimbie
discriminstive stimulus ié presented. Following the principles of operant condi-
tioning, these responses were negatively reinforced, a;ikhar explicitly in the case
of two-sided arguments, or by implication in the m of one~sided axguments, (In
mwwm arguments, no mention was made of the subject's original opinion. )
Accordingly, four arguments were uged, a con ms&@eﬁ axgument was presented
to one pro group, a con two~gided argument as presented to the other pro group,

23
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a pro one-sided argument was presented to one con group and a pro two-sided
argument was presented to the ‘oﬁwr con group.
The results showed that 1) only three of the four communications
attitudes toward the movies; 2) two-sided presenta~

was succeseful in changing
tions were not more effective than one~sided arguments in changing opiniqn of
subjects initially opposed to the position taken by the communicator (length and
one-gidedness and two-gidedness of the arguments were confounded); 8) there
was g significant difference in behavior between subjécta who were initially fav-
ourable to the movies as entertainment and those who were initially unfavourable
toward the movies, indieating that either the pro position was more firmly en-
trenched than the con position, or that the con arguments were weaker than pro

arguments.
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APPENDIX A 25
Attitude Scales

CONFIDENTIAL

'rms IS A PEYCHOLOGICAL INVESTIGATION OF ATTITUDES

IT I8 YOUR OWN PERSONAL ATTITUDE we want you to express in this question-
naire. Answer it as personally and directly as possible, FOLLOW YOUR FIRST
IMPULSE to answer and CHECK QUICKLY the most appropriate alternative.

ALL QUESTIONS SHOULD BE ANSWERED. If you find it difficult at any point to
chooge between given alternstives, choose the one most gimilar to YOUR attitude.
THANK YOU FOR YOUR COOPERATION

- - - .o . i O A SN g o o YUK U O T T SO D D B R 0 A S O 4 WO VD S A Y R S U o M O Sl W -

PARTA.' 1 Name 2.Group 1 2 3 4

PART B.

1. Iam tired of the movies, I have seen t0o many poor ones.
Highly agree Agree Doubtful Disagree Absolutely disagree

1 2 3 4 B
2. Movies are all right, but a few of them give the rest a bad name,
1 2 3 4 : 5
3. Movies are just a harmless pastime.
1 2 3 4 3
4. The movies are good clean entertainment.
1 2 3 4 5
§. 1'd never miss the movies if we didn't have them,
1 2 3 4 5
6. Sometimes I feel that the movies are desirable and sometimes I doubt it.
1 2 3 4 6
7. A movie is the best entertainment that can be obtained cheaply.
1 2 3 4 6
8. A movie once in a while iz a good thing for everybody.
1 2 3 4 B
9. I lke the movies as they ave because I go to be entertained, not educated.
) 2 3 4 5
10. I like to see other people enjoy movies whether I enjoy them or nof.
1 2 3 4 5
SCORE B SCORE D
o2&l

ASSUMPTION UNIVERSITY LIBRARY
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ATTITUDE TOWARD MOVIES

This is a study of attitudes toward the movics. On the following pages you will
find a number of statements expressing different attitudes toward the movies.

4/ Put a check mark if you agree with the statement.

X Put a cross if you disagree with the statement.

If you simply cannot decide about a statement you may mark it with a question
mark.

This is not an examination. There are no right or wrong answers to these state-
ments. This is simply a study of people’s attitudes toward the movies. Please indi-
cate your own attitude by a check mark when you agree and by a cross when you
disagree.

L15T OF OPINIONS IN THE SCALE
(1.5) The movies occupy time that should be spent in more wholesome
recreation. ‘
(1.3) I am tired of the movies; I have seen too many poor ones,
(4.5) The movies are the best civilizing device ever developed.
(0.2) Movies are the most important cause of crime.
(2.7) Movies are all right but a few of them give the rest a bad name.
(2.6) I like to see movies once in a while but they do disappoint you some-
times.
7. (2.9) 1 think the movies are fairly interesting.
8. (2.7 l,Movies are just a harmless pastime,
9. (1.7) The movies to me are just a way to kill time.
10. (4.0) The influence of the movies is decidedly for good.
11. (3.9) The movies are good, clean entertainment.
12. (3.9) Movies increase one’s appreciation of beauty.
13. (1.7) TY’d never miss the movies if we didn’t have them.
14. (2.4) Sometimes I feel that the movies are desirable and sometimes I doubt
it.
15. (0.0) It is a sin to go to the movies.
16. (4.3) There would be very little progress without the movies.
17. (4.3) The movies are the most vital form of art today.
18. (3.6) A movic is the best entertainment that can be obtained cheaply.
19. (3.4) A movie once in a while is a good thing for everybody.
20. (3.4) The movies are one of the few things I can enjoy by myself.
21. (1.3) Going to the movies is a foolish way to spend your money.
22. (1.1) Moving picturcs bore me. ‘
23. (0.6) As they now exist movies are wholly bad for children.
24. (0.6) Such a pernicious influence as the movies is bound to weaken the moral
fiber of those who attend.
25. (0.3) As a protest against movies we should pledge ourselves never to attend
them.
26. (0.1) The movies are the most important single influence for evil.
27. (4.7) The movies are the most powerful influence for good in American life.
28. (2.3) I would go to the movies more often if I were sure of finding something

—_

A o

good.

29. (4.1) If I had my choice of anything I wanted to do, I would go to the
movies.

30. (2.2) The pleasure people get from the movies just about balances the harm
they do.

31. (2.0) I don't find much that is educational in the current films.

32. (1.9) The information that you obtain from the movies is of little value.

33. (1.0) Movies are a bad habit.

34. (3.3) I like the movies as they are because I go to be entertained, not
educated.

35. (3.1) On the whole the movies are pretty decent.

36. (0.8) The movies are undermining respect for authority.

37. (2.7) 1like to see other people enjoy the movies whether I enjoy them my-
self or not.

38. (0.3) The movies are to blame for the prevalence of sex offenses.

39. (4.4) The movie is one of the great educational institutions for common
people. :

40. (0.8) Young people are learning to smoke, drink, and pet from the movies.
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APPENDIX B
PERSUASIVE ARGUMENTS
Con: Twowside& Argument
Of all of the forms of maas entertainment, movies have been the
suhject of the most extmvmnt claims. Many of these claims result from a lack
| of tme appraeiatim of the place of mavies in our miety lLet us examine some
of these cwma and try to see how many of them are really appropriate,
| Om cla.im made by the movie makers themselves is that no finer
entertainment is avaﬂable They cannot make movies too intellectual or too pro-
.fmmd or this entertainment function of movies would vanish, People go to the
movies only o be entertained, not educated. This claim is wholly invalid. The
American film makeka hava; taken an instrument as sensitive, as delicately bal~
" anced, as capable of indescribable beauty as the finest Steinway plano; they have
" got themselves in front of the largest audidnce in the history of the world -- and
proceeded to pla.y over and over again the sgme tune, chopsticks, Movies today
are mmtess and unimaginative, presenting for the most part a superficial picture
of reallty to their amiieme. Another claim mnda by the mmrie makers is that they
- present life largely as the mmbers of the auéience wish to see it presented, If
the real problems of real people were presented on the screen, movies would lose
their entertainment value. This assertion is another example of the fallacious
reasoning used by those who see themselves as protectors of an over-restricted
art. Movies are for the most part, shallow, false and clichécluttered; inspired

27
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by the same idiot muse that epables countless TV viewers to submit wmcomplain-
ingly to the brain-crushing banalities of the soap opera and the routine terror of
the "adult" western. Sex, not as defined by Hemingway, but as dished up by
Kathleen Winsor. Crime, not as penetrated by Dostoeveki, but as batted out by
Erle Stanley Gardner. Love, not as dignified by Tolstoy, but a8 standardized,
streamlined and sweetened to taste (everybody's) in our TV dramas, love maga-
zines and movies.

In the same vein, many claim that the plois and characters of movies
are quite all right, Wmfm&d%mwﬁeate only terme of stereotypes

| because the film is mass entertainment, and must reach a common denominator.
Hollywood has shown itself to be incapable of lifting itself above the lowest com-~
mon denominator of public taste. We are forced to acoept the grooved and shel~
lacked into standard brand star and the cycle., We have been treated to western
outlaw cycles, rural romance cycles, ancient spectacle cycles, Civil War eycles,
gangster cycles, and most recently, psychiatric cycles through wbmh amnesia
spreads like the common cold,

More and more Hollywood technique ie being lavished on less and less
content until today, the mmm Hollywood film comes off the assembly line like
a well-made can: canned love, canned adventure, canned psychiatry, canned
history, canned spiritual values, hermetically sealed, untouched by human heart
or even human hand.

Another extreme campaign being waged by the blind supporters of
movies is that they are basically just a harmless pastime for the moviegoer.

The effect on people's minds of the continuing parade of gruesome behavior that
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constitutes the general state of movies today, csn never be assessed. This claim
goes further, stating that the presentation of whatever immmnty is present in
the film is fully justified as an artistic expression of the moral climate of our
time. The producer of an immoral film does not, however, have any influence
over the interpretation and impact of the film once it leaves his studio. He states
that this is justifiable because the movies are mass intertainment. Why should
society tolerate the perversion of one person's valid moral idea by such a film ?
For the most part the producey says this is not his responsibility but that of
society, In many films this type of behavior is presented purely a8 a box office
attraction. Called sensationalism, this activity in addition to arousing non-
discriminating minds, tends to pervert the film as an art form, Rasa#reh has
shown that a particularly pawerfﬂ presentation can do much to undermine the
teaching of parents and other responsible agents in soclety. Maintaining social
order in a democracy is a difficult enough problem as ﬂ:is. without having it
complicated by sensationalistic and money-hungry movie executives. Testimony
in support of this statement can be found in the large number of movie actors and
actresses returning to the legitimate stage.

Even after criticism such as this, those who see the movies as the
greatest social institution for entextainment in our time cite the superficiality
of the movies as evidence for the lack of effect that they have aﬁ genoral morality.
This is 3 remarkably weak claim. There is no justification for presenting super-
ficial movies. They then claim that the evil is only in the minds of those who criti-
cize it. If this is true, some of the most educated and socially responsible people
in the twentieth century are not discerning enough to recognize violence and murder
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and illegitimate sex as potentially dangerous if exploited for secondary ends,

Movies are definitely regarded by these people as contributing to the general
moral decline in modern society., There are cases on record to show that
children and adults have commitied antisocial acts after aeeing a movie in
which these were carefully outlined. The effect on children of the type of sensa-
tionalistic material we have been discussing is immeasurable. It is certainthat
& great deal of the brutality presented to them is outside their normal experience,
and vivid presentations must bave some effert. The fact that all ends well is
cited a8 a defence for including this material. In many cases, however, the end
is not fully appreciated because of what has gone before. To assett that movies
are good, clean entertainment is too ridiculous for words.

Another claim advanced by some moviemakers is that it would he

impossible to make movies educatior

al. They claim that, in a pluralistic soci~
ety there is so much disagreement over the nature of truth that it would be naive
to think that movies could be made educational., Here is another illustration of
the derogation of responsibility to society that so clearly marks mass media in
contemporary society. To assert that truth is so varied that its communication
is impossible in movies is to display an extreme lack of comprehension of the
nature of truth. I this claim was true, science would be impossible, as would
most other activities requiring the cooperation of people working together. It
shows the implicit weakness in contemporary film art, its inability to rise above
petty provincialiem and popular stereotypes to portray human life in all its di-
mensions, without resorting to the perverted. The claiments then further state
that this end is possible only in totalitarian society where ideas can be controlled.
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The most potent control of ideas is to deny them. These people are committing
the sin of omission in failing to recognize the dimensions of art that can $ruly
be educational, A pluralistic democracy derives its dynamism from the friction
of ideas, not the stagnation of them in oversimplified old ﬁivea' tales,
Amrcmmmwmmsmmmmmmmimu
we did not have them. Here agatn, they fail to recognize the pathetic lack of
qumty in most films. They nlaﬁn that the univmamy of the movies extends
thetr fmpact to everyone whether he attends them or not. But this universality
is made possible by s&cﬂfmm substance. The sacrifice of substance leads to
mﬁmtzﬂty, It is highly tmlikel;y that the slums would be missed. In many ways
the movies are in the same condition. The erowning ¢laim of this particular
argument is fmmd in their justification of mediocrity. This justification seeks
o locate mediocrity in the technical limitations of the medium. They say all
" art is likewise limited by the techniques possible in the medium, It is unbeliev-

able that Tarzan and Michaelangelo, or Elvis Presley and Beethoven could be

viewed a8 being limited in their éreative achievements by the medmm Even
within the film world itself, many great films have been produced which would
seem to indicate that the medium is not as much of a limitation as these critics
would have us believe, |

As entertainment, the great majority of films are falling so short
of & desirable end in communication that the box office receipts are falling once
more. They blame it o Television. The true blame lies within their own house.
Even to go to the movies once in 2 while is a great risk, despite clatms to the
contrary. wmmmgmimmm:nwwaym such utter
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shallowness, that no true entertainment vesults. It would be better to stay home

with a good book.

Con: Single-sided Argument

- Of all of the forms of mass entertainment, movies have been the
subject of most controversy., Much of this emimvefmy arises in consideration
of the role of movies in modern society. Since the turn of the century, when the
first movies were made available to the public, the boundaries of this more
cowardly than brave new world have been thqr mapped, But even after
fifty yéara, this great new continent of the arts has rma.maﬂ as unexplored as
central Greenland, Movies in the United States were the guﬁer children growing
up without guidance or traditions in an atinosphere of opportunistic commerciali-
zation of the cheap thrill. Since then the American movie-makers have been
committing gins of tastelessness, wimaginativeness and artistic amorality.
'meaq offenders have taken an instrument as sensitive, as delicately balanced,
and as capable of indescribable beauty and subtle emotion as the finest Steinway;
they have set themselves in front of the keyboard before the largest audience in
the history of the world and proceeded to play chopsticks. Hollywood has shown
itself to be incapable of lifting itself above the lowest common denominator of
public taste. Tlm movies today are false, shallow, and cliche-cluttered, and
inspired by the same jidiot muse that enables countless persons to submit uncom-
plainingly to the brain-crushing banalities of the disc-jockeys and the routine
terrors of the TV western. Sex, not as defined by Hemingwsy but as dished:up
by Kathleen Winsor. Crime, not as penetrated by Dostoevski, but as batted out
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by Erle Stanley Gardner. Love, not as dignified by Tolstoi, but as standardized,
streamlined, and sweetened to taste (everybody’'s) in our TV dramas, love maga-
zines and movies. From the nickelodian days of fifty years ago, American films
seemed to have suffered a surfeit of public approval. The motive was profit; the
emphasis in the fﬁrmntive years was speed in production and quick turnover. Since
the American people apparently possessed a bottomless and indiscriminate capa~ |
ctty for pie~in-the-face comedies, action pictures, naive pornography and melo-
drama, these are what thay got, and incidentally are still getting. Men and women
of true artistic ability, when they take to ﬁhe screen as actors and actresses, have
had to freeze or suspend their gifts in order to fit in to the fixed roles they are
playing in the minds, hearts or emotionally immature libidos of the movie-fans
{short for fapatics). Any individuality that they once possessed has been grooved
and shellacked into standard brands. The cycle is another example of such
banality. We have been treated to western outlaw cyeles, rural romance cycles,
foemme fatale cyeles‘. Civil War cycles, flapper cycles, gangster cycles, wicked
heroine cycles, and most recently, psychiatric cycles through which amnesia has
spread like a common cold. It is not improbable that some knowledge of mental
{llness would belp writers and directors in motivating and adding new facets to
their characters and plots. But, like a Midas wand which turns everything it
touches into a single consistency, Hollywood points ite golden finger at psychiatry
and lo, the psychiatrist becomes a beautiful damsel who falls in love at first sight
with her tall handsome patient whose one convenient dream she spells out like a

Freudian crossword puzzie, Bombarded by such a barrage of psychopathology
plots, the public might be expected to at least have acquired a more enlightened
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attitude toward this vital branch of medicine. But, about all moviegoiers have
learned from the current cycle is ﬁm the murd#rar will most likely turn out to
be the head psychiatrist.

| Since the surface writing, the direction, the photography, the editing,
the visual tricks and all of the other phases of this complex art have been steadily
improving, while content has Ingged, it seems more and more technique is being
lavished on less and less, until today the average Hollywood film cames off the |
aaaambly line like a well-made can: canned love, canned adventure, cammed
psychistry, canned history, canned spiritual values, hermetically sealed, untouched
by human hand or human heart.

One of the more serious criticisms that can be launched against the
movies is the almost mmmmmuayﬁmdmbymmtoﬂhamemmrs of
the audience. People going {0 the movies are bwinning to have more and more,
and longer and longer reveries, and retreating vis the movies from every difficult
situation into & prettier world of celluloid fantasy, and so heading on the road
toward schizoid personality where fantasy can no longei' be distinguished from real
existence. No other medium has this power to lift people completely out of them~
saivés into a billowy world of romance. Movies are being used $8.a cone of ether
to wipe out our consciousness and drug us into stupid oblivion. None of them
really stimulate us into new vitality, broaden our knowledge or deepen our under-
standing. One noted critic has stated that the so-oalled origingl storios are fad
into studio thrashing machines, ‘md come out polished from worn-out types in
worn-out situations to a bright deceptive shine like old shoes in the accepted
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trickery of all second-class memm. As entemmmam. they stand in gross
degradation of their function. They do not educate within the context of their
ability to do so, they undermine what social values are left in the murky depths
of nuclear civilization and even as entertainment they fall far short of that which
they are capable of, and that which & member of modern society is entitled to.

Pro: Two-sided Argument

Of all of the forms of mass entertainment, movies have been the
subject of the most analysis and criticism. Too often, much of this criticism
results from a lack of true apprecistion of the place of movie entertainment in
our society, Let us examine some of these criticisms and attempt to see how
many of them are really appropriate.

One of the most frequent criticisms of the movies is that they are
tasteless and unimaginative, presenting for the most part a superficial pieture of
reality to their sudience. The critics who asaext this, elaborate by stating that
the American film makers have taken gn instrument as sensgitive, as delicately
balanced, as capable of indescribable beauty and subtle emotion as the finest
Steinway piano; they have set themselves in front of the largest audience in the
history of the world -- and have proc

peded to play chopsticks. This eriticiam

is not valid. Paoplegotothamwigstobeantamm‘ If movies were made too

intellectual or too profound, they would lose their value as entertainment, For

mase entertainment for a very large audience, too much depth would be undesirable.
The critics further state that movies do not accurately portray life.

They say that movies are false, shallow and cnche?slwemd and are inspired by
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the same idiot muse that enables countless TV viewers to submit uncomplainingly
to the brain-crushing banalities of the soap operas and the routine terrors. Sex,
not as defined by Hemingway but as dished up by Kamm Winsor; crime, not as
penetrated by Dostoevski, but as batted out by Earle Stanley Gardner. Lwa; not
‘a8 dignified by Tolstoy, but as standardized, streamlined, and sweetened to taste
{overybody's) In our TV dramas, love magszines and movies. Now this type of
eriticism is far beyond the bounds of logicality., But, first, let us assume that it
is true. Any student of the mass arts in canmnpemry society would draw a dis-
tinetion between what i generally referred to as popular enliues and high culture.
Popular culture is defined as being manufactured for mass consumption by tech-
nicians, is not an expression of the individual artist nor of the common people, |
and takes its roots in the older folk culture of our soelety. The function of the folk
culture and its contempoyary associate, popular cultwie, has always been enter-
tainment, The protectors of high culture, typically represented by the subscri-
bers to and protectors of fine art, have slways found the level of popular taste lack-
ing in depth according to their standards. The critics who state that movies are
laelﬁng in depth ave judging them by a standard which. in essence, is n&t applicable
to them, The developed taste of popular culture mirrored in the movies is not that
of 2 Tolstoy or a Hemingway, and it seems positively absurd to assert that this is
even déemirable. To apply the mﬂﬁeﬂ standard of judgment required by the fine
arts to the movies and the other popular arts is fmpossible in society as it now
stands, It hardly seems possible that people could be entertained by seeing their
own problems presented on the sereen.

We have seen, by assuming that the statement that movies are lacking
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in depth is true, that tlm eriticism based on such a point results from a wrong
standaxd of judgment being applied. But the "lacking in depth” criticism can be
shown not to be universally true in itself. The film-makers in both Europe and
American have been making pictures of true "high culture" standards. War and
Pence, written by Tolstoy, has been made into a movie, For Whom the Bell Tolls,
by Hemingway, bas been made into a movie, Many of the great works of recent
years, such as the plays of Tennessee Willlams have been made into movies, If
this does not represent high culture, albeit in a popular form, it could turn out
that high culture and its standards are basically indefinable thomselves.

The plots and charscters of movies are also atiacked and are repre~
gented according to the critics in terms of the cycle. We have had western outlaw
cycles, rural romance cycles, femme fatale cyeles, anclent spectacle cycles,
Civil War cycles, gangster cycles, wicked heroine cycles and psychiatric stories
through which amnesia has spread like the common cold. The movies, sccording
to these critics, communicate only in texrms of stereotypes, the so-called stan-
dard character, the product rolling off the Hollywood assembly line like & well
made can: canned love, canned adventure, camned psychistry, camed history,
canned spiritual values, hermetically sealed,

heart. This criticism can be refuted on the grounds that entertainment depends on
its ability to communieate, and if that communication is to a mass audience, com-
munication in texms of stereotypes is absolutely essential, It is highly wlikely
that anyone in the audience ﬁfammia. including the greatest detractors of movies,
would find the presentation of personalities with all of the complexities and kaleido-
scopic motivation of real life, or plots that recreated hunan life in its infinity of
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dimensions, particularly antemining Stereotyping and formula plots are the
only road to mass entertainment. ' To deny them is to deny the foundation of movie
entertainment.

Other critics of the movies decry their content as contributing to a
significant numbex of the ilis of modern soclety. Everything from juvebile delin~
guency to marital strife e supposed to be so common, that the movies are harm-
ing society. That the movies do present social problems on the screen is undeniable,
but to assert that such presentation encourages the occurrence and spread of such
problems ig sheey absurdity. The critics also state that audiences are subjected
to 2 continuing parade of immorality and violence. Scantily dressed females,
bedroom scenes, brutal beatings and murder are looked upon as contributing to
the general decline of morality in our time. To attribute such power to even the
more potent formse of mass media such as fadio and television is naive, The gen-
eral consensus of opinion among researchers in the area of mass commmmication
effects is that, rather than accomplishing significant changes in our outlook,
sither for good or bad, mass medie, movies included, tend to preserve the status
quo. While this might indicate that the morality of our times is in a sorry state,
it is absurd to look on movies as a signficant contributor to it. Movies may reflect
our society, but their effect is negligible. In comparison to what is available from
other sources, mevies on the whole are good clean entertainment.

Movie producers bhave also been criticized because their films are not
educational. As an example, the psychiatric cycle stands as the most recent
movie deficiency. The critics state that it i not imprm that some knowledge
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of mental ﬂlnssa; its complex causes and various thampias; would be of assist-
ance to writers and directors in motivating and adding new facets to their charac~
ters and plots. But, like a Midas wand which turns everything it touches into a
single consistency, Hollywood points its golden finger at psychiatry and lo, the
psychiatrist becomes a beautiful young damsel who falls in love at first sight with
her tall, handsome patient whose one eonvenient dream she spells out like a
Freudian crossword puzzle. Bombarded by a barrage of psychopathology plots,
the public might be expected, at least to have acquired an enlightened attitude to
this vital branch of medicine, But about all moviegoers have learned so far is
that the murderer will most likely turn out to be the head psychiatrist. Just how
movies as entertainment could be expected to provide such an attitude of enlighten~
ment is not described, To educate, it is necessary to change, replacing accepted
facts with new insights. If in the moral question, the movies tend to maintain
the status quo, then the same must be true for the movies as instruments of edu~-
cation. The other aspect of this eriticism hinges around the definition of the
function of movies. We have seen that society has defined this function as being
one of entertainment, not of education. Once again the standards of high culture
are misapplied to popular culture leading to a false conclusion. If the social defi-
nition of movies is wrong, it is necessary to change society, not the movies.

Another aspect of the problem of education is found in the problem
of what should be regarded as educational. It would seem that the area which the
critics regard as the most relevant for the movies is the area of social attitudes.

It seems, however, that the differences in belief and practice in society would pre~

clude any such use of the movies,
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Other critics have stated that the cost of movies is too high in compari-
son with other forms of entertainment. I may appear, however, that there are
other forms of entertainment which fit this category. Television is cheaper, say
the critice. This is not so: compare the cost of television with the cost of movie
entertainment. At one dollar per show, one could go to the movies twice a week
for a year for the initial cost of a TV get, If maintenance costs are figured in,
this period could be lengthened. Further, more choice is available to the movie~
goer than to the TV viewer or radio listener. For a great many people, an evening
out is more satisfying than home entertainemnt. If, then, you are to go out, movies
still stand as the cheapest forr of entemiinment. when compared with sporting
events, night clubs, stage plays, broadway musicals, cymphony concerts and
operas. None can compare with the movies when cost is considered. Movies give
the best entertainment value.

Some people have stated that they would not miss the movies if we
did not have them. They fail to realize the contribution of film art to medexn soci-
ety. The very universality of movies has an impact on every findf¥idual, whether

- he attends them or not. They feel that unless they attend them, movies have rela-
tively little effect on their lives. It is quite obvious that every individual is & mem-
ber of society. Because of this membership, every important feature of that society
has some effect on the ‘mdlvml member whether he realizes it or not. Movies,
and indeed all art forms, have an impact on every individual snd would be missed
if they were not available.

As entertainment, a movie once in a while is a good thing for everyone.

However, this statement has also been attacked, in much the same vein as some of
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the critics cited previously in our discussion. No one would deny that a periodic
visit to an art gallery, symphony concert, stage play or ballet is a good thing.

In 80 far as movies are art, attendance at them will be a satisfying experience.

Pro: One-sided Argument

Movies as entertainment are the subject today of a great deal of
controversy. Most of this controversy arises from a lack of adequate study of
the role of this art form in médem society. For North Americans, movies have
proven to be the most favoured of all of the mass entertainment media. For most
of society, from the lowest to the highest social classes, the movies are wonder~
fully real and exhilarating. Movies have daveloped as an art form with a highly
developed, spectatcular technique, as sensitive, as delicately balanced and as
capable of indescribable beauty and subtle emotion as the finest Steiaway. The
motion picutre is the most compelling and the most satisfying of all of the art
forms, synthesizing as it does, composition, pantomime, spoken drama, photo-
graphy, rhythmic motion, and music. In the past few years, the movies have
been gradually recovering the ground initially lost to television. The power of
film entertainment is driven home even more strongly when it is recognized that
television program schedules would have been noticeably empty without movies.
Recently, Hollywood and the filmn makers of Europe have been producing many
films which present genuinely dramatic problems of our critical and momentous
times,

The movies are perhaps the best relaxation from a busy world that
can be obtained at a reasonable cost. No other medium has the power to lift
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people completely out of themselves and show things completely as they are -~ to
look into your home or into the home of your neighbour or some distant community
you would never have the chance to see. Only the motion pleture camera can look
so closely into the face of a man that it can record the imsaid things that come into
his eyes -- then swing away over the buildings, over the city, to place him in long-~
shot perspective as one of the city's millions, Movies can be used as adrenalin
to stimulate us to new vitality, broaden our knowledge, deepen our understanding.
There is no other medium which can encompass sheer variety in plots and charac-
ters quite like the movies. From western outlaws through rural romance, from
the Civil War in the United States to the siege of Carthage by the Romans, from
the gangster-ridden era of the thirties in Chicago to the intrigues and evils of an
early mental hospital, all of these are available to the mra of the movies and
have, indeed, thrilled millions across the world.

The movies do not, however, simply because they are defined by
society as entertaining in purpose, attempt to educate or to make demands that
are too intellbetual or too profound. Ae a contibibiiting agent to contemporary
society, the movies stand unsurpassed, for studies have shown that their impact
extends to almost everyone in society, whether they attend them or not. Just by
virtue of one's membership in society, everything in that society tends to affect
one. Movies would definitely be missed if there were none for cur entertainment
and enjoyment, |

Another factor contributing to the success of moviéa as entertainment
is the fact that their very universality makes them one of the most harmless of

human pastimes. It is highly unlikely that one would end up as an immoral being
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simply because of a vicarious and nebulous gxperience in & movie theatre, The
same is true of the supposed effect on young minds. Because the movies are
‘basically fantasy, much like children's fairy tales, it is certain that no harmful
effect on personality will result from reeing n movie,

There can be no doubt that a movie is worthwhile for everyone from
time to time. Even if one does not enjoy the movie himself, the enjoyment that
acerues to him from seeing his friends enjoy it is a worthwhile experience.

Perbaps the most singular and possibly the greatest contribution of
the movies is their ability to protray in our complex and high-speed civilizetion
the folk culture of modern times., The movies bhave the ability to give form and
meaning to many lives which might otherwise seem ghapeless and without sense,
giving 2 deeper understanding of our own lives and the lives of others. The movies
can express beiter and to more people the spirit of an age, creating a certain unity
of feeling, The movies provide diversion from the cares of the day and satisfy
desires unfulfilled in our commeon life. The movies have yeached a maturity which
enables all of us to be not merely the most entertained people of all time, but the
most capable of developing empathy, that ability to experience someone else's
emotions which is the basis of civilized behavior and the ultimate power of the

motion picture,
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