
University of Rhode Island
DigitalCommons@URI

Psychology Faculty Publications Psychology

2016

Big Data in Psychology: Introduction to the Special
Issue
Lisa L. Harlow
University of Rhode Island, lharlow@uri.edu

Frederick L. Oswald

Follow this and additional works at: https://digitalcommons.uri.edu/psy_facpubs

The University of Rhode Island Faculty have made this article openly available.
Please let us know how Open Access to this research benefits you.

This is a pre-publication author manuscript of the final, published article.

Terms of Use
This article is made available under the terms and conditions applicable towards Open Access Policy
Articles, as set forth in our Terms of Use.

This Article is brought to you for free and open access by the Psychology at DigitalCommons@URI. It has been accepted for inclusion in Psychology
Faculty Publications by an authorized administrator of DigitalCommons@URI. For more information, please contact digitalcommons@etal.uri.edu.

Citation/Publisher Attribution
Harlow, L. L., & Oswald, F. L. (2016). Big data in psychology: Introduction to the special issue. Psychological Methods, 21, 447-457.
doi: 10.1037/met0000120
Available at: http://dx.doi.org/10.1037/met0000120

brought to you by COREView metadata, citation and similar papers at core.ac.uk

provided by DigitalCommons@URI

https://core.ac.uk/display/127473967?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1
http://ww2.uri.edu/?utm_source=digitalcommons.uri.edu%2Fpsy_facpubs%2F27&utm_medium=PDF&utm_campaign=PDFCoverPages
http://ww2.uri.edu/?utm_source=digitalcommons.uri.edu%2Fpsy_facpubs%2F27&utm_medium=PDF&utm_campaign=PDFCoverPages
https://digitalcommons.uri.edu?utm_source=digitalcommons.uri.edu%2Fpsy_facpubs%2F27&utm_medium=PDF&utm_campaign=PDFCoverPages
https://digitalcommons.uri.edu/psy_facpubs?utm_source=digitalcommons.uri.edu%2Fpsy_facpubs%2F27&utm_medium=PDF&utm_campaign=PDFCoverPages
https://digitalcommons.uri.edu/psy?utm_source=digitalcommons.uri.edu%2Fpsy_facpubs%2F27&utm_medium=PDF&utm_campaign=PDFCoverPages
https://digitalcommons.uri.edu/psy_facpubs?utm_source=digitalcommons.uri.edu%2Fpsy_facpubs%2F27&utm_medium=PDF&utm_campaign=PDFCoverPages
http://web.uri.edu/library-digital-initiatives/open-access-online-form/
https://digitalcommons.uri.edu/psy_facpubs/oa_policy_terms.html
http://dx.doi.org/10.1037/met0000120
mailto:digitalcommons@etal.uri.edu


Running head: BIG DATA IN PSYCHOLOGY   1 

Big Data in Psychology: Introduction to the Special Issue 

Lisa L. Harlow, University of Rhode Island 

Frederick L. Oswald, Rice University  

 

Abstract 

The introduction to this special issue on psychological research involving big data summarizes 

the highlights of 10 articles that address a number of important and inspiring perspectives, issues, 

and applications. Four common themes that emerge in the articles with respect to psychological 

research conducted in the area of big data are mentioned, including: 1. The benefits of 

collaboration across disciplines, such as those in the social sciences, applied statistics, and 

computer science. Doing so assists in grounding big data research in sound theory and practice, 

as well as in affording effective data retrieval and analysis. 2. Availability of large datasets on 

Facebook, Twitter, and other social media sites that provide a psychological window into the 

attitudes and behaviors of a broad spectrum of the population. 3. Identifying, addressing, and 

being sensitive to ethical considerations when analyzing large datasets gained from public or 

private sources. 4. The unavoidable necessity of validating predictive models in big data by 

applying a model developed on one dataset to a separate set of data or hold-out sample. 

Translational abstracts that summarize the articles in very clear and understandable terms are 

included in Appendix A, and a glossary of terms relevant to big data research discussed in the 

articles is presented in Appendix B.   Keywords: big data, machine learning, statistical learning 

theory, social media data, digital footprint, decision trees and forests. 

 

 See full article at: Harlow, L. L., & Oswald, F. L. (2016). Big data in psychology: 

Introduction to the special issue. Psychological Methods, 21, 447-457. [Open access link: 

http://psycnet.apa.org/journals/met/21/4/447.pdf&productCode=pa] 

 

Author Note 

Lisa L. Harlow, Department of Psychology, University of Rhode Island; Frederick L. 

Oswald, Department of Psychology, Rice University. Correspondence concerning this article 

should be sent to Lisa L. Harlow, Department of Psychology, University of Rhode Island, 

Kingston, RI 02881-0808. E-mail: lharlow@uri.edu. Lisa Harlow extends thanks to the National 

Institutes of Health grant G20RR030883. 

http://psycnet.apa.org/journals/met/21/4/447.pdf&productCode=pa
mailto:lharlow@uri.edu

	University of Rhode Island
	DigitalCommons@URI
	2016

	Big Data in Psychology: Introduction to the Special Issue
	Lisa L. Harlow
	Frederick L. Oswald
	The University of Rhode Island Faculty have made this article openly available. Please let us know how Open Access to this research benefits you.
	Terms of Use
	Citation/Publisher Attribution


	tmp.1499347392.pdf.tyymq

