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PARTLY ANNOTATED BIBLIOGRAPHY OF ECONOMICS OF RELIGION 
 

Systematic Cluster1 (in brackets behind title)  

1. The financing of religions in works that are mainly historical and less about economics (to-
day and historically). 

2. The relationship between religion and economy with regard to a culture theory. 

Examines, for instance, how religious beliefs and economic behaviour are a component of 
the mentality that influences a culture or how modernity and capitalism can be intertwined, 
exchange and obligation or identity. Mainly economics of anthropology but also history of 
economic culture. 

3. Economic theories as a subject of the study of religion (literature on capitalism, consumer-
ism, the market or communism as religion, religious economies, economic ethics). 

4. Economic theories as a model of the study of religion. 

01. Macro- or Microeconomics in general 

02. Neo-classical Paradigm, Rational Choice/Sociological Market theory (e.g. G. 
Becker, R. Stark, W.S. Bainbridge, R. Finke, L. Iannaccone) 

03. Empirical Economics (Game Theory / Behavioral Economics / Psychology of Eco-
nomics) 

04. Neo-Institutionalist Theory (from sociological, political science or economic per-
spective) 

05. Economic Sociology (new economic sociology e.g. Mark Granovetter, Richard 
Swedberg) 

 
 
 
A 

Abramitzky, Ran. 2010. On the (Lack of) Stability of Communes: An Economic Perspective. In The 
Oxford Handbook of the Economics of Religion. Edited by Rachel McCleary, Oxford: OUP. 
[2, 4.2] 

Ackermann, Peter:  Japanische Kultur und japanischer Wirtschaftsstil. In: Klump, Rainer (ed.): Wirt-
schaftskultur, Wirtschaftsstil und Wirtschaftsordnung. Methoden und Ergebnisse der Wirt-
schaftskulturforschung. Marburg: Metropolis Verlag, 1996, pp.141-160. [2] 

Ahmed, Habib, Product Development In Islamic Banks (Serie: Edinburgh Guide to Islamic Finance, 
edited by Rodney Wilson), Edinburgh: Edinburgh University Press 2011. [2,  ] 

Ahrens, Joachim; Hinsch, Juliane: Der Konflikt zwischen Islam und westlicher Welt – Zur Bedeu-
tung von Vertrauen und Institutionen. In: von Hauff, M; Vogt, U. (eds.): Islamische und west-

                                                
1 See for an explanation of the systematic cluster: Koch, Anne: Zur Interdependenz von Religion und Wirt-
schaft – Religionsökonomische Perspektiven, in: Martin Held, Gisela Kubon-Gilke, Richard Sturn (eds.), Öko-
nomie und Religion, Marburg: Metropolis, 2007, pp. 37 – 62, and Koch, Anne, „Kapitalismen, Liberalismen, 
Modernen und religiöses Ethos. Methodisches zur Erforschung von Religion und Ökonomie“. In: Löffler, 
Bernhard, Hochgeschwender, Michael (eds.), Religion, Moral und liberaler Markt. Politische Ökonomie und Ethikdebatten 
vom 18. Jahrhundert bis zur Gegenwart, Bielefeld: transcript 2011 pp. 27-54. 
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liche Welt. Warum Politik, Wirtschaft und Entwicklungszusammenarbeit ihre Kooperation neu 
orientieren müssen. Marburg: Metropolis Verlag 2004, pp.307-333. [2] 

Akerlof, George A. and Rachel Kranton. 2000. “Economics and Identity,” Quarterly Journal of Eco-
nomics 105(3): 715-753. [4.2] 

Albert, G., Bienfait, A., Sigmund, S., Wendt, C. (eds.): Das Weber-Paradigma. Studien zur Weiter-
entwicklung von Max Webers Forschungsprogramm, Tübingen 2003. [2]  

Albert, H.: Marktsoziologie und Entscheidungslogik. Zur Kritik der reinen Ökonomik, Tübingen 
1998. [4.2]  

Alcorta, C., Sosis, Richard, “Signaling, Solidarity, and the Sacred: The Evolution of Religious Be-
haviour”, in: Evolutionary Anthropology 12 (2003) 264-274. [4.3] 

Aldred, Lisa,  Plastic Shamans and Astroturf Sun Dances: New Age Commercialization of Native 
American Spirituality, The American Indian Quarterly 24.3 (2000) pp. 329-352. [2] 

Alles, Gregory, Art. Exchange, in: Braun, W., Russell T. McCutcheon (eds.), Critical Guide to the 
Study of Religion, London 2000. [4] 

Alles, Gregory, Economy, Revista de Estudos da religio 4 (2005), 35-42. [4] 

Alles, Gregory, Jacques Waardenburg's Phenomenology of Religion and the Economics of Sacred 
Space, in: Michaels, A., Pezzoli-Olgiati, D., Stolz, F. (eds.), Noch eine Chance für die Relig-
ionsphänomenologie? Bern 2001. [4] 

Alles, Gregory, Religious economies and rational choice. On Rodney Stark and Roger Finke, Acts of 
Faith (2000), in: Stausberg, Michael (ed.) Contemporary Theories of Religion, London, New 
York: Routledge 2009. [4, critic of 4.2, a critique of Stark and Finke’s economics and sociol-
ogy of religion in the rational choice tradition.] 

Alles, Gregory, Speculating on the Eschaton: An Economic Re-Reading of Harvey Whitehouse’s 
Inside the Cult, Method and Theory in the Study of Religion 16 (2004), 266-291. [4.3,  very in-
novative appliation of behavioral economics to an apocalyptic group. With the example of the 
Pomio Kivung of Harvey Whitehouse’s field study on an apocalyptic splinter group Alles al-
leges insights on intertemporal choice, risk management and evaluation and fallacies like the 
sunk-cost-fallacy. With this background Alles heavily and humoursly critics the theory of re-
ligion by Whitehouse with its two modes of religiosity and substitutes it by plausibilities 
drawn from behavioral economy.] 

Altglas, Véronique: “Indian Gurus and the Quest for self-perfection Among the Educated Middle 
Classes”. In: Stolz, Jörg (ed.): Salvation Goods and Religious Markets. Bern (u.a.) 2008. [2] 

Altundag, Paolo, Haldi, Nadia, Handbuch Islamic Banking, Pfäffikon: Luna Verlag 2003. [4.1] 

Alvard, Michael S.; Gillespie, Allen: Good Lamalera whale hunters accrue reproductive benefits in: 
Michael Alvard (ed.): Socioeconomic aspects of human behavioral ecology (“Research in eco-
nomic anthropology”, Vol.23) Bingley: Emerald 2004. [2] 

Alvarsson, Jan-Ake, Segato, Rita Laura (eds.), Religions in Transition: Mobility, Merging & Global-
ization in the Emergence of Contemporary Religious Adhesions (Uppsala Studies in Cultural 
Anthropology), Uppsala Universitet 2003. [2] 

Alvey, James E. (2005) "Economics and religion: Globalization as the cause of secularization as 
viewed by Adam Smith", International Journal of Social Economics, Vol. 32 Iss: 3, pp.249 – 
267. DOI 10.1108/03068290510580797 [2] 

Amereller, Florian: Hintergründe des “Islamic Banking”: Rechtliche Problematik des riba-Verbots in 
der Shari’a und seine Auswirkungen auf einzelne Rechtsordnungen arabischer Staaten, Berlin: 
Duncker & Humblot GmbH 1995. [4.1] 
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Ammerman, Nancy T., “Religious choice and religious vitality: the market and beyond”, in: Young, 
L. (ed.), Rational Choice Theory and Religion, New York, London 1997. [4.2] 

Ammon, Günther: Der französische Wirtschaftsstil: Eine Bestandsaufnahme nach 12 Jahren Libera-
lisierung, In: Klump, Rainer (ed.): Wirtschaftskultur, Wirtschaftsstil und Wirtschaftsordnung, 
Marburg 1996, 125-140. [2] 

Anderson, Gary, “Mr. Smith and the preachers: the economics of religion in the ‘Wealth of 
Nations’”, Journal of political Economy 96 (1988), 1066-88. [2] 

Anderson, Lisa R., Mellor Jennifer M. „Religion and cooperation in a public goods experiment.“ 
Economics Letters 105.1 (2009) 58-60. [4.3,  ] 

Anderson, Lisa R., Mellor, Jennifer M., Milyo, J. (2010). Did the devil make them do it? The effects 
of religion in public goods and trust games. Kyklos 63, 163–175. [4.3,  ] 

Aoki, Masahiko, Toward a Comparative Institutional Analysis, Cambridge, London 2001. [4.4] 

Appadurai, Arjun (1986): „Introduction: Commodities and the Politics of Value“. In: A. Appadurai 
(ed.) The Social Life of Things. Commodities in Cultural Perspective, Cambridge: CUP, 3-63. 
[2] 

Appadurai, Arjun 1986 (ed.): The Social Life of Things. Commodities in Cultural Perspective. Cam-
bridge, CUP. [2] 

Applbaum, Kalman „The Anthropology of markets“. In: Carrier, J.G. (ed.) A handbook of economic 
anthropology, Cheltenham 2005, 275-289. [2, the abstract principle of market and the empiri-
cal embedded marketplace converge in recent research in economic anthropology. The author 
demonstrates this convergence with the examples of trade concentration, the supply-market-
demand complex and the normative discussion of free market capitalism and its application to 
new places often creating alternative economic transactions] 

Applbaum, Kalman; Levi, Jerome M.: “Fluid signs of commodity fetishism: The cosmologies of 
Coca Cola and Tesguino.” in: Dannhaeuser, Norbert; Werner, Cynthia (eds.): Anthropological 
Perspectives on Economic Development and Integration (Research in economic anthropology 
Vol. 22) Bingley: Emerald 2003. [2] 

Arrow, K., “Gifts and exchanges”, Philosophy and Public Affairs I (1972), 343–362. [2] 

Arrow, Kenneth. 1972. “Gifts and Exchanges,” Philosophy and Public Affairs 1(4): 242-362. [4] 

Asai, Senryo, Williams, Duncan Ryuken, “Japanese American Zen Temples: Cultural Identity and 
Economics”, in: Queen, Christopher S., Williams, D. R. (eds.), American Buddhism, Methods 
and Findings in Recent Scholarship, 1999. [2] 

Askew, Marc, Materializing Merits. The Symbolic Economy of Religious Monuments and Tourist 
Pilgrimage in Contemporary Thailand. In: Kitiarsa, Pattana (ed.): Religious Commodfications 
in Asia. Marketing Goods. London and New York: Routledge, 2008.p. 89 – 119. [2] 

Assmann, Jan, Graf, Fritz, Hölscher Tonio, Koenen, Ludwig, Rüpke, Jörg, Scheid, John (eds.), Ar-
chiv für Religionsgeschichte 11.1, 2009. [1, on the sacred economy and temple economy in 
the ancient Mediterranean world] 

Audretsch, David B., Boente, Werner, Tamvada, Jagannadha Pawan. „Religion and Entrepreneurs-
hip“. JENA ECONOMIC RESEARCH PAPERS No. 2007 – 075 (Juni 2007), 
www.jenecon.de.  [2, Jena University and Max-Planck-Institute of Economics Jena (ed.). Ab-
stract: This paper examines the influence of religion on the decision for people to become an 
entrepreneur. Based on a large-scale data set of nearly ninety thousand workers in India, this 
paper finds that religion shapes the entrepreneurial decision. In particular, some religions, such 
as Islam and Christianity, are found to be conducive to entrepreneurship, while others, such as 
Hinduism, inhibit entrepreneurship. In addition, the caste system is found to influence the pro-
pensity to become an entrepreneur. Individuals belonging to a backward caste exhibit a lower 
propensity to become an entrepreneur. Thus, the empirical evidence suggests that both religion 
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and the tradition of the caste system influence entrepreneurship, suggesting a link between re-
ligion and economic behavior.] 

Auffarth, Christoph, "Gaben für die Götter - für die Katz? Wirtschaftliche Aspekte des griechischen 
Götterkults am Beispiel Argos“, in: Kippenberg, Hans G., Luchesi, Brigitte (eds.), Lokale Re-
ligionsgeschichte, Marburg 1995, 259-272. [1] 

Auffarth, Christoph, „Teure Ideologie – billige Praxis. Die „kleinen“ Opfer in der römischen Kaiser-
zeit“, in: Transformations in Sacrificial Practices. From Antiquity to Modern Times (Procee-
dings of an International Colloquium, Heidelberg, 12–14, July 2006), edited by Eftychia Sta-
vrianopoulou, Axel Michaels and Claus Ambos, Münster: LIT, pp. 147-170. [1] 

Auffarth, Christoph, Irdische Wege und himmlischer Lohn. Kreuzzug, Jerusalem und Fegefeuer in 
religionswissenschaftlicher Perspektive (Veröffentlichung des Max-Planck-Instituts für 
Geschichte 144), Göttingen 2002. [2, the chapter “The Church as credit cooperative of salva-
tion” (ger. “Die Kirche als Kreditgenossenschaft des Heils”) thematizes the thesaurus eccle-
siae of the catholic medieval church. For the religious economy of the Middle Ages see Hen-
ning 1988, Tremp 1990, Le Goff, Schmidtchen/Mayer, Ekelund, Ekelund/Herbert/Tollison, 
Hull, Gladigow 2008] 

Austin, Diane E.; McGuire, Thomas R.; Higgings, Rylan: Work and change in the Gulf of Mexico 
Offshore petroleum industry Phillipenes in: Dannhaeuser, Norbert; Werner, Cynthia (eds.): 
Markets and market liberalization: ethnogrphic reflections (Research in Economic Anthropol-
ogy Vol. 24) Bingley: Emerald 2006. [2] 

Austin, Diane E.: Women's work and lives in Offshore Oil Phillipenes in: Dannhaeuser, Norbert; 
Werner, Cynthia (eds.): Markets and market liberalization: ethnogrphic reflections (Research 
in Economic Anthropology Vol. 24) Bingley: Emerald 2006. [2] 

Azzi, C., Ehrenberg, Ronald G. “Household allocation of time and church attendance”, in: Journal of 
Political Economy 83.1 (1975), 27-56. [4.2] 

B 

Badelt, Christoph, „Die Güter- und Leistungserstellung in Religionsgemeinschaften – Eine ökonomi-
sche Darstellung“, in: Rinderer, Claus (ed.), Finanzwissenschaftliche Aspekte von Religions-
gemeinschaften, Baden-Baden, 1989, 37-55. [4.1] 

Bader, Christopher D.; William H. Lockhart, Spiritual Shopping: The Effects of State-Level Demo-
graphics and Religious Economies on the Locations of Psychics, Astrologers, and Christian 
Bookstores, Journal of Media and Religion, 1534-8415, 5.2, 2006, 91 – 109. [4.1, an approach 
borrowed from social urban geography, surveying the locations of small religious firms (book-
stores)] 

Baecker, Dirk (ed.), Kapitalismus als Religion, Berlin, Kadmos, 2003. [3] 

Baecker, Dirk, “Volkszählung”, in: Baecker, Dirk (ed.), Kapitalismus als Religion, Berlin 2003, 265-
282. [3] 

Baecker, Dirk, „Die Beobachtung der Paradoxie des Geldes“, in: H.U. Gumbrecht, K.L. Pfeiffer 
(eds.), Paradoxien, Dissonanzen, Zusammenbrüche. Situationen offener Epistemologie, 1991, 
174-186. [3] 

Bainbridge, William Sims: A Prophet’s Reward: Dynamics of Religious Exchange, in: T.G. Jelen 
(ed.): Sacred Markets, Sacred Canopies. Essays on Religious Markets and Religious Plu-
ralism, Lanham 2002, pp.63-90. [4.2] 

Bainbridge, William Sims. Sacred algorithms: exchange theory of religious claims. Religion and the 
Social Order 10, 2003, 21-37. [4.2, market model, social exchange theory] 

Baker, Joseph, Park, Jerry Z., “What Would Jesus Buy: American Consumption of Religious and 
Spiritual Material Goods.” Journal for the Scientific Study of Religion (2007) 46(4): 501–517. 
[2, on the basis of the Baylor Religion Survey North American religious consumer behavior is 



Cite: Koch, Anne. Partly Annotated Bibliography of Economics of Religion. University of Munich, Interfaculty 
Program for the Study of Religion. Open access publication University of Munich, URL: http://www. 
epub.ub.uni-muenchen.de/12437/   Latest Update April 2012 

considered on nation-level. The quantitative analysis treats some of the most popular cultural 
goods like the film The Passion of the Christ, the television serie Touched by an Angel and the 
book The purpose-driven life in a sociological rational choice framework. Similarities and di-
vergences between secular cultural consumption and religious consumption should be consid-
ered in more depth. People are somewhat more selective in religious than cultural consump-
tion. Or, the buying breadth of religious products and the expenses are wider with young 
Americans. Secular consumption might be a trigger for religious commodification and larger 
production ranges insofar the purpose for use varies greatly: halal food may be purchased for 
reasons of animal protection, health sustainment or lots of other reasons. Religious consump-
tion is also gendered as other secular sectors of consumption. An overall result is that females 
buy most of the religious goods what fits with their still conservative household role of pur-
chasers. Also significant nonconsumption of religious goods might correlate with a religiously 
motivated anti-consumerism. Religious capital also influences the religious consumption be-
havior. The stark finke capital thesis states the aim of conservation of religious capital. This 
means that Christian-theme products are more often consumed by Christians whereas with the 
current data the contrary can not yet be said for secular products and a connection with secular 
consumer.] 

Balch, Robert: Money and Power in Utopia: An Economic History of the Love Family. In: James T. 
Richardson (ed.): Money and Power in the New Religions. Lewiston/Queenston/Lampeter: 
The Edwin Mellen Press 1988, 185-222. 

Bankston, Carl L., 2002, Rationality, Choice and the Religious Economy. The Problem of Belief, 
Review of Religious Research 43.4, 311-325. [4.2] 

Bankston, Carl L., 2003. Rationality, Choice and the Religious Economy: Individual and Collective 
Rationality in Supply and Demand, Review of Religious Research, 45.2, 155-171. 

Barbara Gronau, Alice Lagaay (ed.), 2010, Ökonomien der Zurückhaltung. Kulturelles Handeln zwi-
schen Askese und Restriktion, Bielefeld:transcript. [2] 

Barber, Benjamin. 1995. Jihad vs. McWorld. New York: Times Books. [2, 3] 

Barro Robert J., McCleary, Rachel M. "Religion and Economic Growth," American Sociological 
Review Vol. 68 (October 2003) 760-781. 

Barro Robert J., McCleary, Rachel M. "Religion and Political Economy in an International Panel," 
Journal for the Scientific Study of Religion 45.2 (2006) 149-175. 

Barro Robert J., McCleary, Rachel M. “Religion and Economy.” Journal of Economic Perspectives 
20.2 (2006) 49 –72. 

Barro Robert J., McCleary, Rachel M., "Which Countries Have State Religions?" Quarterly Journal 
of Economics, November (2005) 1331-1370. 

Barro, Robert J.; McCleary, Rachel M., McQuoid, Alexander. 2010. The Economics of Sainthood (A 
Preliminary Investigation). In The Oxford Handbook of the Economics of Religion. Edited by 
Rachel McCleary, Oxford: OUP. 

Barros, Pedro Pita, Garoupa, Nuno, „An Economic Theory of Church Strictness“, The Economic 
Journal 112, nr. 481 (2002), 559-576. [4.2] 

Bartholomew, Richard. Jan 2006, Publishing, Celebrity and the Globalization of Conservative Pro-
testantism, Journal of Contemporary Religion 21.1, 1-12. [2] 

Bastian, Jean-Pierre: The New Religious Economy of Latin America. In: Stolz, Jörg (ed.): Salvation 
Goods and Religious Markets. Bern (u.a.) 2008. [1] 

Bastian, Jean-Pierre. 2006. La nouvelle économie religieuse de l'Amérique latine, Social Compass 
53, 1, 65-80. [1] 
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Batailles, Georges, Die Aufhebung der Ökonomie. Der Begriff der Verausgabung. Der verfemte Teil. 
Kommunismus und Stalinismus. Die Ökonomie im Rahmen des Universums, Munich 1985. [2, 
3] 

Batailles, Georges, The Accursed Share (dt. Der verfemte Teil), New York 1991. [2, 3] 

Batailles, Georges, The Notion of Expenditure (dt. Der Begriff der Verausgabung), in: Botting, Fred 
(ed.), The Batailles Reader, Blackwell Publishers, Oxford 1997, 167-181. [2, 3] 

Baumann, Martin, Work as Dharma Practice: Right Livelihood Cooperatives of the FWBO, in: 
Queen, C. S. (ed.), Engaged Buddhism in the West, Boston 2000, 372-393. [2] 

Bayerische Rück (ed.), Gesellschaft und Unsicherheit, Karlsruhe 1987. [2] 

Beaman, Lori G. The myth of pluralism, diversity, and vigor: the constitutional privilege of Protes-
tantism in the United States and Canada. Journal for the Scientific Study of Religion 42 (3) 
September 2003, 311-325. [4.2, critic of rational choice] 

Beaudoin, T. (2003): Consuming faith: Intergrating who we are with what we buy. Chicago, IL: 
Sheed and Ward. [3] 

Becker, Gary (1962): “Investment in Human Capital: A Theoretical Analysis,” Journal of Political 
Economy LXX: 9 - 49. [4.2, first publication of the Chicagoean economist, where he intro-
duces the concept of human capital that has been highly influential for Azzi/Ehrenbergs article 
on “Household allocation of time and church attendance” (1975) and Iannaccones work on re-
ligious capital] 

Becker, Gary S., “Der ökonomische Ansatz zur Erklärung menschlichen Verhaltens”, in: Die Einheit 
der Gesellschaftswissenschaften 32, Tübingen 1993. [4.2] 

Becker, Gary S., (1964) Human Capital, 1st ed. (New York: Columbia University Press for the Na-
tional Bureau of Economic Research). [4.2] 

Becker, Gary S., (1965) “A Theory of the Allocation of Time,” Economic ]ournal 75 (299):493-517. 
[4.2,  the economic approach of houshold allocations was basic for the expansion of analysis 
to family, friendship, matrimony. In economics of religion this approach opend a way to quan-
tify religious activities of housholds by the amount or costs of time and money spend for 
them] 

Becker, Gary S., The Economic Approach to Human Behavior, Chicago 1976. [4.2] 

Becker, Sascha O.; Woessman, Ludger. 2010. The Effects of the Protestant Reformation on Human 
Capital. In The Oxford Handbook of the Economics of Religion. Edited by Rachel McCleary, 
Oxford: OUP. 

Belk, R.W. Wallendorf, M., Sherry, J.F. (1989): “The sacred and the profane in consumer behavior: 
Theodicy on the odyssey”. Journal of Consumer Culture 16.1, 1-38.  [2] 

Belk, Russell W. (2000): “Pimps for paradise: Missionaries, monetary funds, and marketers”. Mar-
keting Intelligence & Planning 18.6/7, 337-344.  [2] 

Bellah, Robert N., Tokugawa Religion: The Values of Pre-Industrial Japan, New York, London 
1957. [2, 1]  

Bellah, Robert, N., Reflections on the Protestant Ethic Analogy in Asia, Journal of Social Issues 19 
(1963), 52-60. [2] 

Benavides, Gustavo, “Irrational Experiences, Heroic Deeds and the Extraction of Surplus,” in: Jung-
inger, Horst (ed.), The Study of Religion under the Impact of National Socialist and Fascist 
Ideologies in Europe, Leiden 2005. [$] 

Benavides, Gustavo, Economy, in: Lopez, Donald S. Jr. (ed.), Critical Terms for the Study of Bud-
dhism, Chicago 2005, 77-102. [1, 2] 
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Benjamin, Walter, “Kapitalismus als Religion”, in: Gesammelte Schriften VI, Frankfurt 1985. [2, 3. 
Short fragment. Engl. “Capitalism as religion.” In Michael Bullock, Michael W. Jennings 
(eds.) Walter Benjamin: Selected Writings I, 1913-1926. Cambridge MA: Harvard UP 1996] 

Berg, J., Dickhaut, J., McCabe, K., “Trust, reciprocity and social history”, in: Games and Economic 
Behavior, 10, 122–142. [4.3] 

Berger, Helen L, Ezzy, Douglas „Mass Media and Religious Identity: A Case Study of YoungWit-
ches“Journal for the Scientific Study of Religion 48.3 (2009) 501–514.  [2] 

Berger, P. L., A Market Model for the Analysis of Ecumenicity, Social Research 30.1 (1963) 77-93. 
[4.2, German: Ein Marktmodell zur Analyse ökumenischer Prozesse, Internationales Jahrbuch 
für Religionssoziologie 1 (1965) 235-249. A classic example of the application of the market 
model to American protestant denominationalism, its competition, monopoly formation, and 
the development of a certain specialized type of actor for the interdenominational dialogue. 
This article was written twelve years before Azzi/Ehrenberg's article on the economic analysos 
of households and their budgets for religious activities!] 

Berger, Peter L. 1986, The Capitalist Revolution - Fifty Propositions About Prosperity, Equality and 
Liberty, New York: Basic Books [2, 4.2, dt., Die kapitalistische Revolution. Fünfzig Leitsätze 
über Wohlstand, Gleichheit und Freiheit, Himberg: Edition Atelier 1992] 

Berger, Peter L., Redding, Gordon (eds.) The hidden form of capital. Spiritual influences in societal 
progress. New York: Anthem Press 2010. [4.3] 

Berger, Peter L., Redding, Gordon. Introduction: Spiritual, social, human, and financial capital. In: 
ibid. (eds.). The hidden form of capital. Spiritual influences in societal progress. New York: 
Anthem Press 2010, 1-14. [4.3] 

Berghoff, Hartmut (ed.), Marketinggeschichte. Die Genese einer modernen Sozialtechnik, Frank-
furt/Main u. New York (Campus Verlag) 2007. [2, 4.5; history of economics in the context of 
cultural history, see also Berghoff/Vogel 2004] 

Berghoff, Hartmut u. Vogel, Jakob (ed.), Wirtschaftsgeschichte als Kulturgeschichte. Dimensionen 
eines Perspektivenwechsels, Frankfurt/Main u. New York (Campus) 2004.  

Berghoff, Hartmut: „Die Zähmung des entfesselten Prometheus? Die Generierung von Vertrauens-
kapital und die Konstruktion des Marktes im Industialisierungs- und Globalisierungsprozess“. 
In: Berghoff, Hartmut u. Vogel, Jakob (ed.), Wirtschaftsgeschichte als Kulturgeschichte. Di-
mensionen eines Perspektivenwechsels, Frankfurt/Main u. New York (Campus), pp. 119-142. 
[2] 

Berghoff, Hartmut: Vertrauen als ökonomische Schlüsselvariable. Zur Theorie des Vertrauens und 
der Geschichte seiner privatwirtschaftlichen Produktion, In: Karl-Peter Ellerbrock, Clemens 
Wischermann (eds.): Die Wirtschaftsgeschichte vor der Herausforderung durch die New Insti-
tutional Economics, Dortmund 2004, pp. 58-74. [2, 4.5] 

Berlan, Amanda: Making or marketing a difference? An anthropological examination of the market-
ing of fair trade cocoa from Ghana.” In De Neve, Geert; Luetchford, Peter; Pratt, Jeffrey, 
Wood, Donald C (eds.): Hidden hands in the market: ethnographics of fair trade, ethical con-
sumption and corporate social responsibility (“Research in economic anthropology”, Vol. 28) 
Bingley: Emerald 2008. [2] 

Berman, Eli (2009): Radical, Religious, and Violent. The New Economics of Terrorism, MIT Press. 

Berman, Eli, Sect, Subsidy and Sacrifice: An Economist’s View of Ultra-Orthodox Jews, Quaterly 
Journal of Economics 115 (2000) 905-053. [4 ] 

Bernstein, P.L. Wider die Götter. Die Geschichte von Risiko und Riskmanagement von der Antike bis 
heute. München: Gerling Akademie Verlag 1998. [2] 
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