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The nature and scope of wildlife tourism: capitalising on what 

 you have! 

 
Some data on wildlife tourism activity 

 

Describe some forms of wildlife tourism: Why? 

     Move tourism beyond the big and dangerous 

     Importance of infrastructure 

     Importance of interpretation 

     Experience and satisfaction 

 

Impediments to new product development as 

perceived by tour operators 

 

Briefly consider how wildlife tourism has been 

advanced through collaboration in Australia  
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Global market is estimated to be around 12 million trips 

 annually (Mintel, 2008) 

 

Up to 3 million people taking a holiday to specifically view wildlife 

 each year 

  

Annual growth rate has been estimated to be at around 10% and  

the industry is considered to be worth 37 billion Euro.  

Global interest in wildlife tourism 



Economic benefits of wildlife tourism to Australia 
 

Nature tourism in 2009: Total expenditure A$ 33.3 billion (TRA) 

(60% attributable to International Visitors) 

 

But Tourism Research Australia’s test of who is a nature visitor is not 

 very discriminating! 

 

Visit NP’s and sate parks 

Wildlife parks, Zoos and aquaria 

Botanical and public gardens 

Bushwalking 

Whales and dolphins 

Snorkeling 

Scuba diving 

 

 
 



Wildlife tourism in Australia 
 

Industry is very diverse 

 Biodiversity hotspot for flora  

 Marine wildlife tourism 

 Bird watching 

 Endemic species 

 Mammals (marsupials) 

 

Businesses and NGO’s involved vary in scope  

 Free range v captive  

 

Organisations in the industry vary in size and cost structures 

  High overheads eg whale watching 

 Low costs eg. nocturnal tours on a demand basis 

 

Issues include seasonality, catastrophic weather events, demand 

according to general economic conditions (GFC), high AU$ 

 
 



Successful wildlife tourism on Phillip Island, Australia 
 

The island now has 3.5 million visitors per annum with 650,000 people 

 attending the ‘Penguin Parade’ each year 

 

There is a visitor centre, ranger led excursions and talks and an mp4 audio tour 

 available in many languages 

 

Range of viewing opportunities:  

 
Elevated tier seated viewing stadium,  

Exclusive viewing platform and boardwalk limited to  

170 people a day,  

Penguin skybox which is a limited capacity elevated  

viewing tower supervised by a ranger,  

Ranger led Private Penguin Parade Experience 

Ranger led Ultimate Penguin Tour to a private beach 

(limit10 people a day)   



Wildlife tourism in the form of plants: wildflower tourism in 

Western Australia 

 
Large number of species 

Regional centres of endemism 

Unique adaptations 

Highly evolved 

 pollination systems 

Very close plant-animal 

 relationships 

 

 

 

 

Considerable resources 

that still need tourism 

product development 













Why is the Mt Lesueur wildflower trail a good natural experience? 

Protected environment 

Managed access 

Management footprint small 

Trail planning and design 

Interpretation 

Natural soundscape 

Natural viewscape 

Day use areas 



Guided touring – the direct experience of story 



Conospermum brownii - 

explosive pollen release 



15 

The story of Australian grass trees 



16 

Grass trees after the passage of fire - but they are 

 not dead!  



17 

How do grass trees survive the fires? 
 



18 

Retention of ash in vicinity of source 



Capitalising on what you have: the case of insects and the  

British countryside 



Brixworth Country Park, England 











Dunwich Heath, England 





Artificially created site to provide nesting habitat for digger wasps 

 (bee wolf)  



The creation of a nature based tourism asset 



Capitalising on what you have: the case of insects and the  

glow worms of Lamington National Park, Australia 

 



Larvae of the fungus gnat  



Capitalising on what you have: the case of 

insects and the fireflies of Kuala Selangor  



Light display 



Display on trees 



Visitor Numbers 

Years Monthly average visitors 

1985 - 1991 250 

1992 - 1994 2,500 

1995-1997 3,500 
1998-2000 2,800 

2000-2005 2,500 

2005-2007 Data not available 

2008-2010 
5,590 

2011 till May 
6,794 



A rare species recovery programme turned into a 

 tourism attraction 



Hiking, bird watching, wildflower appreciation and rare species 



   Bandicoot 

 

 

 

 

Bilby 

 

 

 

 

        Woylie 



People able to see shy, nocturnal and rare species 



Satisfaction 

•Educational 

•Seeing rare marsupials 

•Close encounters of the furry kind 

•Friendly, knowledgeable guide 

•Natural habitat and behaviour 

•Small group experience 

Visitors very satisfied 

Mean Overall Satisfaction 

3.75 

Range = 3 – 4 

1 = very low,  4 = very high 



Restaurants for wildlife: an iconic species that is 

 difficult to see 
 



Devil restaurants (hides and low intensity lights) 

 

Use of ‘natural’ road kill 

What distances to use? 

Anticipate photography 

Observation via telescope 

Microphones 

Specimens 

Souvenirs?  

 

 

Facility operated no more than 3 days in a row and 
on no more than 5 days within a two-week period 

 





The missing elephants of Addo: it’s all about interpretive 

opportunity 









Flightless dung beetle on a mission!  
 

59% of nutrients from vegetation not assimilated by 

elephant leaving 41% to the decomposer system  



Taking the focus away from the large, dangerous and obviously 

spectacular! 



Opportunistic interpretation by the guide influences visitor 

 expectation and  ………  visitor satisfaction! 



Re-cap so far 
 

Examples from Australia. Wildlife tourism in the form of plants: wildflower 

tourism in Western Australia 

 

Capitalising on what you have: the case of insects 

 

A rare species recovery programme turned into a 

 tourism attraction 

 

Restaurants for wildlife: an iconic species that is difficult to see 

 

The missing elephants of Addo: it’s all about interpretive 

 opportunity 

 

 

 



Some major points of the talk 
 

We know that there is a high demand for wildlife tourism 

 

Some destinations capitalise on as many aspects of their wildlife 

 tourism as possible 

 

Every species has a story to tell 

 

Role of interpretation 

 vital (eg Carnac Is) 

 

Countries with rich  

resources still need  

professionally informed 

tourism development 



Recognising the issues 
 

Impediments to species becoming part of a tour 

 (a survey of 100 tour operators in Western Australia) 

  

Reliability of sightings 

Distance to the wildlife 

Unrealistic expectations of visitors 

Access 

Regulations 

Impacts on the animals 

Weather and climate 

Not enough animals 

Lack of knowledge of animals and their locations 

Promotion and marketing 

Accommodation and services in the area 

 



Issues and responses 
 
Many countries and destinations do not capitalise on their wildlife 

tourism assets: 

 Inventory of wildlife assets (eg. location, numbers, status 

 protection and management 

 

Lack of product recognition 

 Analysis of tourism (access, safety and accommodation) 

 Funding of product development and marketing 

 

Deficiency in quality guiding and interpretation: 

 Wildlife tourism product development, visitor management, 

 tours and interpretation 

 

Over emphasis on other forms of tourism and/or due to competing 

interests, consumptive activities, land-use conflicts, influence of the 

matrix or a lack of adequate natural area conservation 

 Understand the nature of these factors  



Advancing wildlife tourism through collaboration in 

Australia: (STCRC reports)  

 
Inventory of wildlife assets (Tasmanian Wildlife Inventory: developing an 

inventory of wildlife viewing opportunities)  

 

Analysis of tourism (Wildlife tourism: challenges, opportunities and managing 

the future) 

 

Product development and marketing (Status Assessment of Wildlife Tourism in 

Aus) 

 

Wildlife tourism product development, visitor management, tours and 

interpretation  (Developing and testing a rapid assessment framework to guide 

the sustainability of the marine wildlife tourism industry) 

 
Sustainable Tourism Cooperative Research Centre (STCRC) was an Australian Cooperative Research 

Centre established by the Australian Government's Cooperative Research Centres Program to 

establish a competitive and dynamic sustainable tourism industry in Australia. It ceased to operate on 

30 June 2010. 16 University partners 

  



Advancing wildlife tourism through collaboration in Australia: 

(WTA)  

 
Wildlife Tourism Australia Inc. (WTA) was established in 2002 to promote the 

sustainable development of a diverse wildlife tourism industry which supports 

conservation. 

  

WTA has developed various policies and guidelines for best practice and have 

made a number of submissions relevant to the enhancement of wildlife tourism 

(especially related to small businesses) and the furthering of wildlife conservation 

 

Wildlife Tourism Australia works with government and research groups carrying 

out more research into the extent of and how wildlife tourism attracts and extends 

the stay of international and domestic tourists at wildlife tourism destinations 

 

Website 

Workshops and conferences 

launch of Adelaide’s Wildlife Trail 

 

 

  



Thank you 

Its all about memorable experiences! 




