
ANZMAC Annual Conference 2010 

Welcome to the  
Australian and New Zealand Marketing Academy (ANZMAC) 
Conference 2010 - 'Doing More with Less'  
 

 

 

 

 
 

This medium contains papers which have been accepted as fully refereed for the ANZMAC 2010 Conference. 
All papers have been subject to a double-blind peer reviewing process in accordance with DIISR requirements. 

ANZMAC Website: http://www.anzmac.org/ 
 

This content and any opinions expressed represent the views of the authors only.  This publication is copyright. 
Apart from fair dealing for the purpose of private study, research, criticism or review as 

permitted under the Copyright Act, no part may be reproduced without prior written permission from the Publisher. 

 

Hosted by: College of Business and Economics 
University of Canterbury 

 

Date: 29 November - 1 December 2010 
Venue: University of Canterbury, Christchurch, 

New Zealand 
Conference Chairs: Dr David Fortin and Dr Lucie K. Ozanne 
Conference Programme 
Chair: 

Dr David Fortin 

Conference Proceedings 
Editors: 

Dr Paul Ballantine and Dr Jörg 
Finsterwalder 

Publisher: Department of Management 
College of Business and Economics 
University of Canterbury 

ISBN for Programme and 
Abstracts: 

978-0-473-17819-2 

ISBN for Proceedings: 978-0-473-17820-8 

First Published 2010 
By Department of Management, College of Business and Economics 

University of Canterbury 
For the ANZMAC 2010 Conference  

Edited by: Dr Paul Ballantine and Dr Jörg Finsterwalder 
Department of Management 

University of Canterbury 
 

ISBN: 978-0-473-17820-8 

CONFERENCE SECRETARIAT 
The Conference Company 

PO Box 3727, CMSC 
Christchurch 8140 

New Zealand 
Tel: +64 3 365 2217 
Fax: +64 3 365 2247 

info@tcc.co.nz 

Page 1 of 1ANZMAC Annual Conference 2010

17/10/2011file://C:\Users\U1007825\Desktop\ANZMAC Annual Conference 2010.htm

CORE Metadata, citation and similar papers at core.ac.uk

Provided by University of Southern Queensland ePrints

https://core.ac.uk/display/11046916?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1


ANZMAC Annual Conference 2010 
• Home 
• Welcome Messages 
• Overview 
• Papers 
• Tracks 
• Sponsors 
• Conference Committee 

Search
 

ANZMAC Papers 
| A | B | C | D | E | F | G | H | I | J | K | L | M | N | O | P | Q | R | S | T | V | W | Y | Z |  

Papers listed by first author's last name. 

A | BACK TO THE TOP> 

Trade Me: The Building of an Offline Community 
Abdul-Ghani, Eathar; Hyde, Kenneth F.; Marshall, Roger 
07. Electronic Marketing 

Identification of the Factor Components Influencing the Continued Use of Internet Banking 
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Badghish, Saeed; Fletcher, Richard; Stanton, John 
09. International Cross-Cultural Marketing 

Strategic Options for Retailers for Branding Private Label Portfolios 
Bakker, Diederich 
14. Retailing, Pricing and Personal Selling 

Exploring Consumer's Propensity to Resist Marketers' Influences 
Banikema, Annie Stéphanie 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Evaluating the Impact of the Dandenong Public Drinking Campaign 
Barrie, Lance; Jones, Sandra; Macik, Dona; Griffith, Peter 
16. Social, Not-For-Profit and Sustainable Marketing 

Sounding it out! Phonetic Symbolism and Children's Brand Name Preference 
Baxter, Stacey; Lowrey, Tina 
03. Consumer Behaviour (A) Empirical Studies and/or Experiments 

Examining the Nature of Australian Child-directed Magazine Advertising 
Baxter, Stacey; Perkins, Alicia 
10. Marketing Communications 



How Do Networks Schedule Program Promotions? 
Beal, Virginia; Sharp, Byron 
10. Marketing Communications 

Modeling Perceived Value of Professional Business Services 
Bell, Ralitza 
15. Services Marketing 

Evaluation of Social Marketing Communication in a Disaster Recovery Organisation 
Bell, George; Quazi, Ali; Clayton, Peter 
16. Social, Not-For-Profit and Sustainable Marketing 

Toddler Milk Advertising in Australia: The Infant Formula Ads We Have When We Don't 
Have Infant Formula Ads 
Berry, Nina; Jones, Sandra; Iverson, Don 
05. Corporate Social Responsibility and Ethics 
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Bond, Camilla 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Social Media Advertising: An Investigation of Consumer Perceptions, Attitudes, and 
Preferences for Engagement 
Bond, Camilla; Ferraro, Carla; Luxton, Sandra; Sands, Sean 
10. Marketing Communications 
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Brand Love, Brand Image and Loyalty in Australian Elite Sport 
Broadbent, Sarah; Bridson, Kerrie; Ferkins, Lesley; Rentschler, Ruth 
18. Tourism, Sports, Arts and Heritage Marketing 

Don't Care about Service Recovery - Inertia Effects Buffer the Impact of Complaint 
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Do Students Know Best When it Comes to Assessment? A Best/Worst Analysis of 
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Exploring Entrepreneurship in Developing Countries: The Case of Vanuatu 
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International Student Learning and Avatar Collaboration in an Immersive World 
Demangeot, Catherine; Ramsay, Howard 
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Children's Selection of Fruit and Vegetables in a ''Dream versus Healthy' Lunch-box Survey 
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13. Marketing Research and Research Methodologies 
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14. Retailing, Pricing and Personal Selling 
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Demographic Bases of Word of Mouth 
East, Robert; Lomax, Wendy 
03. Consumer Behaviour (A) Empirical Studies and/or Experiments 

Keep It Simple: Easy Ways To Estimate Choice Models For Single Consumers 
Ebling, Christine; Frischknecht, Bart; Louviere, Jordan 
12. Marketing Metrics and Modelling 

The Structure of Customer Behaviour among University Students 
Eisingerné Balassa, Boglárka 
03. Consumer Behaviour (A) Empirical Studies and/or Experiments 

Problem-Solution Framing: A New Look at Framing Effects in Advertising 
El Jurdi, Hounaida; Fernandez, Karen 
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Sports Sponsorship in Athletics: The Athlete's Perspective 
Ennis, Sean; Marck, Michael; Crawford, Catherine 
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A Competitive Positioning Analysis of UK Universities 
Fahy, John; DeLuca, Luigi; Hooley, Graham 
16. Social, Not-For-Profit and Sustainable Marketing 

Understanding the Role of Service Quality, Customer Involvement and Rapport on Overall 
Satisfaction in Bangladesh Banking Service 
Fatima, Johra; Razzaque, Mohammed 
15. Services Marketing 



The Impact of Marketing Services on Loyalty and Return Business Qualitative Approach  
Fazel, Hesham; Guo, Wenxia; Qiu, Pingping 
17. Strategic Marketing 

Retailers' Adoption of Multiple Channels for Transaction: The interplay of Innovation, 
Market Orientation and Organisational Capabilities 
Ferraro, Carla; Sands, Sean 
14. Retailing, Pricing and Personal Selling 

Cosmopolitan Communities 
Figueiredo, Bernardo; Cayla, Julien 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Cosmopolitan Transcultures 
Figueiredo, Bernardo; Cayla, Julien 
09. International Cross-Cultural Marketing 

It's about Me, You, You and You...: Social and Task-oriented Customer Engagement in a 
Group Service Encounter 
Finsterwalder, Jörg; Kuppelwieser, Volker 
03. Consumer Behaviour (A) Empirical Studies and/or Experiments 

Community Engagement and the International Student Experience: A Definition 
Fleischman, David; Lawley, Meredith; Raciti, Maria 
11. Marketing Education 

An Examination of Outcome Expectancies of Physical Activity as a Function of Stage of 
Change 
Forbes, Sarah; Robertson, Kirsten; Lawson, Rob 
16. Social, Not-For-Profit and Sustainable Marketing 

Using Social Marketing to Improve Community Cohesion: An Evaluation of an Innovative 
Communications Training Programme in the East End of London 
Fowlie, Julie; Wood, Matthew 
16. Social, Not-For-Profit and Sustainable Marketing 

Insights into the Barriers and Motivators Impacting Chlamydia Screening Rates amongst 
Male Students 
Fowlie, Julie; Wood, Matthew; Reuter, Julian 
16. Social, Not-For-Profit and Sustainable Marketing 

Effective Returns Management: Enhancing Retailer-Supplier Relationships 
Frankel, Robert; Mollenkopf, Diane; Russo, Ivan 
02. Business Relationships and Networks 

Does Firm Location Influence the Export Performance of Australian SMEs? 
Freeman, Joanne; Lawley, Meredith; Styles, Chris 
02. Business Relationships and Networks 



Critical Friends: Reflections on Peer Review of Teaching 
Fulcher, Patricia; Paull, Megan 
11. Marketing Education 
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Materialism and Cultural Orientation: The Role of Vertical/Horizontal Individualism within 
and across Cultures 
Garbarino, Ellen; Lee, Julie A.; Soutar, Geoffrey N. 
09. International Cross-Cultural Marketing 

UK Expatriate Self Identity and the UK Election: A Working Paper 
Garry, Tony; Roper, Stuart 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Building Friendships and Relationships: The Role of Conversation in Hairdressing Service 
Encounters 
Garzaniti, Ivana; Pearce, Glenn; Stanton, John 
15. Services Marketing 

New Zealand Niche Export Marketers: Critical Success Factors 
Gendall, Phil; Charbonneau, Jan; Henricksen, Brody 
09. International Cross-Cultural Marketing 

Evaluating Tobacco Branding: Implications for Tobacco Control 
Gendall, Phil; Hoek, Janet; Gifford, Heather; Pirikahau, Gill; Pene, Gina; McCool, Judith; 
Edwards, Richard; Thomson, George 
16. Social, Not-For-Profit and Sustainable Marketing 

Service Co-creation: Different Meanings for Different Players 
Gill, Liz; White, Lesley; Cameron, Ian 
15. Services Marketing 

Interaction of Trust with Transaction Cost Factors on Foreign Entry Mode Choice 
Gilmore, Andrew; D'Souza, Clare; Quazi, Ali 
06. Distribution Channels and Supply Chain Management 

Exploring the Emotional Antecedents and Interactions on Nurses' Job Satisfaction, Co-
worker Support and Customer Orientation  
Gountas, Sandra; Gountas, John 
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Motives of Touring Independent Travellers 
Gountas, John; Gountas, Sandra 
18. Tourism, Sports, Arts and Heritage Marketing 

Keeping the Faith! An Agenda to Investigate the Decline in Spiritually Based Communities 
Granger, Karen; Habel, Cullen; Veale, Roberta 
16. Social, Not-For-Profit and Sustainable Marketing 



Predicting Online Consumer Information Needs Using Heuristics 
Grant, Robert; Clarke, Rodney J.; Kyriazis, Elias 
07. Electronic Marketing 

Audience Satisfaction with Television Drama: A Conceptual Model 
Gray, David; Dennis, Don 
10. Marketing Communications 

The Influence of Student Engagement Levels on Satisfaction and Behavioural Intentions 
Gray, David; Daymond, Jarryd 
11. Marketing Education 

To Blend or Not to Blend? Synchronous and Asynchronous Teaching Perspectives in Online 
Marketing Education 
Greenland, Steven; Ho, Henry 
11. Marketing Education 

Doing More with Less? Comparing the Effectiveness of Traditional versus Technology-
Based and Participant Media Communication 
Gruner, Richard; Lukas, Bryan; Homburg, Christian 
10. Marketing Communications 

Targeting Support to Growth Businesses in a Resource Constrained Environment: Evidence 
Favour the Use of a Mixed Approach 
Gunaratne, Asoka 
08. Entrepreneurship, Innovation and New Product Development 

The Co-creation Fairytale: What's Behind it and How Companies Can Benefit from it 
Gutknecht, Stefanie; Doerflinger, Tim; Froschauer, Malte; Voth, Anna 
13. Marketing Research and Research Methodologies 
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The Eight Faces of Risk in Entrepreneurial Research 
Hamlin, Robert 
08. Entrepreneurship, Innovation and New Product Development 

Why Small Samples Can Increase Accuracy 
Hamlin, Robert 
13. Marketing Research and Research Methodologies 

An Investigation of the Antecedents for Participation in Malaysian-hosted Online Discussion 
Forums: Preliminary Results 
Haron, Hazliza; Abdur Razzaque, Mohammed 
07. Electronic Marketing 

Art Entrepreneurs and the Need for Entrepreneurial Marketing 
Hausmann, Andrea 
18. Tourism, Sports, Arts and Heritage Marketing 



Employability and Marketing Education: Insights from the United Kingdom 
Heffernan, Troy; Feng, Weizhe; Angell, Robert; Fang, Yan 
11. Marketing Education 

The Identification of Marketing Focused Employability Attributes for Graduates in China 
Heffernan, Troy; Feng, Weizhe; Angell, Robert; Fang, Yan 
11. Marketing Education 
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Research Project 
Held, Fabian; Marks, Robert; Wilkinson, Ian; Young, Louise 
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Managerial Service Experience in Public Service Innovation 
Helkkula, Anu 
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Organic Food: How Choice of Retail Outlet Determines Purchase Behavior 
Henryks, Joanna; Pearson, David 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Adopting Self Service Technology to Do More with Less 
Hilton, Toni; Hughes, Tim; Little, Ed; Marandi, Ebi 
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Ho, Joanne; Lu, Vinh 
08. Entrepreneurship, Innovation and New Product Development 
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Hoek, Janet; Wong, Christiane; Gendall, Phil; Louviere, Jordan; Cong, Karen 
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If 1P = 103 W, What Does B=0 Mean? 
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Richard; Thomson, George; Pene, Gina 
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16. Social, Not-For-Profit and Sustainable Marketing 

Implementing Whole of Chain Analyses for the Seafood Industry: A Toolbox Approach 
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06. Distribution Channels and Supply Chain Management 
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11. Marketing Education 
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Huang, Yu-Ting; Rundle-Thiele, Sharyn; King, Ceridwyn 
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Huddleston, Patricia; Schrader, Jodi; Minahan, Stella 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Market Orientation, Innovation Capability and Business Performance: Insights from Different 
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01. Branding 
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