
Grand Valley State University
ScholarWorks@GVSU

Articles University Libraries

4-1-2000

Periodical Price Survey 2000: Pushing Toward
More Affordable Acccess
Lee Van Orsdel
Grand Valley State University, vanorsdel@gvsu.edu

Kathleen Born
EBSCO Information Services

Follow this and additional works at: http://scholarworks.gvsu.edu/library_sp
Part of the Information and Library Science Commons

This Article is brought to you for free and open access by the University Libraries at ScholarWorks@GVSU. It has been accepted for inclusion in
Articles by an authorized administrator of ScholarWorks@GVSU. For more information, please contact scholarworks@gvsu.edu.

Recommended Citation
Van Orsdel, Lee and Born, Kathleen, "Periodical Price Survey 2000: Pushing Toward More Affordable Acccess" (2000). Articles. Paper
32.
http://scholarworks.gvsu.edu/library_sp/32

http://scholarworks.gvsu.edu?utm_source=scholarworks.gvsu.edu%2Flibrary_sp%2F32&utm_medium=PDF&utm_campaign=PDFCoverPages
http://scholarworks.gvsu.edu/library_sp?utm_source=scholarworks.gvsu.edu%2Flibrary_sp%2F32&utm_medium=PDF&utm_campaign=PDFCoverPages
http://scholarworks.gvsu.edu/library?utm_source=scholarworks.gvsu.edu%2Flibrary_sp%2F32&utm_medium=PDF&utm_campaign=PDFCoverPages
http://scholarworks.gvsu.edu/library_sp?utm_source=scholarworks.gvsu.edu%2Flibrary_sp%2F32&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/312?utm_source=scholarworks.gvsu.edu%2Flibrary_sp%2F32&utm_medium=PDF&utm_campaign=PDFCoverPages
http://scholarworks.gvsu.edu/library_sp/32?utm_source=scholarworks.gvsu.edu%2Flibrary_sp%2F32&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:scholarworks@gvsu.edu


Copyright © 2000. All rights reserved.

40 TH ANNUAL REPORT 

PER I 0 0 I CAL 2000 PRICE 
SUR V E Y 

Pushing 
Toward More 
Affordable 
Access 
By Lee Ketcham-Van Orsdel & Kathleen Born 

INCE THE DEBUT of the first electronic journals, scientific, 
technical, and medical (STM) publishers have seemed imper
vious to demands for affordable access to electronic journals 
and for seamless navigation within and among them. Now they 
are paying closer attention. Consortia and high-profile libraries 

have begun to say no when they don't like the deals publishers offer. 
Learned societies, academic institutions, and government research 
centers have launched a credible array of database projects 

that link collections of journals and 
scholarly papers, at prices that are far 
below those of commercial publishers 
and with features that are attracting the 
interest of scholars. These strategies ap
pear to be nudging publishers toward 
more open and cooperative approaches. 

Lee Ketcham-Van Orsdel is Director 
of Libraries, Eastern Kentucky University, 
Richmond, and Kathleen Born is Director, 
Academic Division, EBSCO Infonnation 
Services. Birmingham, AL. The authors wish 
to acknowledge Allen Powell, Chief Financial 
Officer, EBseo SUbscription Services, for his 
contribution to this article 

The best evidence of this is the an
nouncement last fall that 12 of the 
largest STM's are planning to link cita
tions to article text across their collec
tive boundaries. 

On the pricing front, libraries ap
pear to have found significant power in 
numbers. Consortia, which by last year 
existed in every region of the world, 
have begun forcing publishers to offer 
tlexible, value-adding deals or risk be
ing shut out of virtual library projects 
that offer publishers broad exposure and 
broad market share. The negotiating 
power of the consortium is clearly al-
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tering publishers' marketing strategies 
to the benefit of libraries and end users. 
That, too, is a hopeful sign. 

Even for beleaguered subscription 
agents, there were reasons for optimism. 
Although the number of major academ
ic vendors had shrunk to three by the 
end of 1999, those that remained have 
consolidated their competitive positions 
by developing new strategies to broker 
electronic products-a far more com
plex service tha.'1 print subscriptions
and to add value in the larger market of 
infonnation services. 

This year's periodicals price study 
will look at these and other changes in 
the serials marketplace for the purpose 
of analY7ing trends that will affect price 
and availability of serials and services in 
the coming year. For the Price Study, 
three 1nstitute for Scientific Information 
(lSI) databases-Arts and Humanities 
Citation Index, Social Sciences Citation 
Index, and Science Citation Index
provide the 5,698 titles used in the core 
study. These databases typically reflect 
the subscription lists of large research Ii
braries. For smaller academic libraries, 
we have included an analvsis of 2,109 
journals in EBSCO Publishing's Acad
emic Search Elite. Public and schoolli
braries will find useful data in the brief 
analysis of EBSCO's Magazine Article 
Summaries. 

Cost history and other information 
for the study were pulled from EBseo's 
database of 260,000 serial title listings. 
For practical reasons, the data are limit
ed to prepriced titles (as opposed to 
standing-order or bill-later titles) that 
can be ordered through a vendor. The 
data is current as of February 8. 2000. 

TABLE 1: AVERAGE 20GO PRICE 
FOR SCIENTIFIC DISCIPLINES 

Discipline 

Physics 
._----------

Chemistry 

Astronomy 

Engineering 
- -------.-

Biology 
- ----------
Math & Computer Science 
----------

Technology ____ _ 

Geology 
---~-----

Zoology __ _ 

General Science 
.. _----,,-

Botany 
----

Food Science 

Health Sciences 

Avg. Price 
Per Title 

$1,879.71 

1,78158 

1,05271 

i,034.58 

99645 

961.82 

937.50 

867.15 

820.34 

761.97 

756.24 

675.65 

672.35 
---------~-- --

Geography 655,11 
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P1WSI'CNA(2L O·,.OoO" CI =========================================== 
PRICE 
SUIIVEY 

Making sense of the market 
Despite all the hoopla about online 

journals, virtually every publisher in the 
world still relies on print subscriptions 
to maintain revenue stream. The STM 
publishers that produce the majority of 
e-journals are a minority in number, but 
they dominate the market in ternlS of 
revenue and influence. Electronic jour
nal publishers are a minority in number, 
but they dominate the market in terms 
of revenue and influence. The mix of 
strategies they use to develop an online 
presence, together with the strategies by 
which they package and sell digital 
product, creates a lot of confusion in the 
serials market. 

Getting online 
There are two kinds of online jour

nal publishing: e-journal and full-text 
aggregation. E-journals are those peri-

odicals that are put directly into an on
line format by the publisher or his agent. 
Typically, they are sold on a title-by-ti
de basis in tandem with their print coun
terparts. E-journals have the most ca
chet with scholars in the STM commu
nity, and they have the most potential to 
add value in terms of scholarly dialog, 
links to other resources, and presenta
tion of complex data and images. They 
give the publisher direct control of sales 
and access issues and provide the recog
nition, or brand identity, iliat comes 
with a proprietary gateway. 

Most of the STM publishers, in
cluding large society publishers like 
IEEE and the American Psychological 
Association (APA) , have chosen the e
journal route. A number of not-for-prof
it efforts are underway to provide sman
er scholarly publishers with an afford
able way to publish e-journals, as well. 

SPARC, High Wire, and the proposed 
BioOne project are good examples. 
These projects are driven by a mission 
to create a more competitive market for 
high-end scientific journals in order to 
drive down the costs of their commer
cial counterparts. 

\\-'here demand for the e-journal 
format is not acute, publishers may 
choose instead to publish electronical
ly through an aggregator that produces 
secondary databases such as EBSCO
host, TnfoTrac Web, or ProQuest. In 
this scenario, publishers turn over 
electronic (or sometimes print) ver
sions of their journals to one or more 
database vendors in exchange for ex
tra revenue and for the opportunity to 
gain an electronic presence. This strat
egy requires publishers to weigh the 
risk of losing print subscriptions 
against the benefit of reaching markets 

TABLE 2: COST HISTORY GROUPED BY LC SUBJECT 

Subject 

Average 
No. of 
Titles 

1996-2000 

186 ~r.i?~~ure 
Ar:'t_~~opology 

----
Art & Architecture 

< --~ .-~----

40 

71 

23 

Average 
Cost 

Per Title 
1996 

$404.40 

Average 
Cost 

Per Title 
1997 

$439.42 

". of 
Change 
'96-'97 

8.66 

185.76 200.17 7.76 
~. ~"--------------

99.62 100.25 0.63 

884.39 954.68 7.95 

Average 
Cost 

Per Title 
1998 

$433.63 

219.70 

101.92 

993.81 

%of 
Change 
'97-'98 

-1.32 

9.76 

1,67 

4,10 

Average Average % of 
Cost % of Cost % of Change 

Per Title Change Per Title Change 1996-
1999 '98-'99 2000 1999-2000 2000 

$460.19 6.13 $498.24 8.27 23.20 
- --- -._--,.......... "~-.~----. 

235.52 7.20 250.54 6.38 34.87 
-~------.--

104.61 2.64 107.35 2,62 7.76 

1,03906 19.03 Astr~~£'!IY 
6iology 256 

65 

691.73 776.79 12.30 840.24 8.17 917.57 9.20 996.45 8.60 44.05 

33.70 
--~ ~~-----~- -----~-~----~---" ----- -------------

---- 565.64 620.77_--,9_.7-,-5_ 654.83 5.49 701.~8_~_7.14_ ~ 756.24 7.79 

Bus~~S,&_~cx>'Y1.o_m!£S~ __ ~ __ . ___ 2_8_2 ___ ~~~.5 330.97 ___ 1.?~_29 __ 3~66.§§ 10.75 40797~_~~:..~ ___ 458.35 12.35 56.89 

9~E1I!I}stry 196 .1!g!7.75 _!.425.4~ ____ 11.56 1,529.93 ____ ?33 _~ 1,643.52 7.42 _1,78_1.~~_~ __ 8:_40 39.43 

Education 111 155.11 170.43 9.88 184.67 8.36 203.39 10.14 224.86 10.56 44.97 _ ""~,,. ,~"" .. , .. _______ ~ _ ,,_. -. .. < w _____ ~_"__ _ _~______________ _ ____ ~ ________ _ 

!Sn9~n~!in9. .... _~ _____ ~~:7~~. 787,78 __ ~_3.39 ~---"§?50 9.87 947.36 _ ~~~ ___ 1,034.58 9.21 48.91 

Food Science 17 432.66 473.72 9.49 542.13 14.44 62080 14.51 675.65 8.84 56.16 
- -~------- " --------~-------

General Scien£E: _______ 78 51g.?9 __ ~_.E~~~~·5!3 642.13 1_0:8_1 __ ~!l!:~ 7.64 761.97 _-'!9~~ ___ 49.35 

General Works 91 75.01 7909 5.44 78.61 -0.61 80.08 1.87 81.91 229 9.20 -------------- - "-"-.~.------.------~ -------. "--------- -------
~!oQ~t1Y .. _.~ ___ .< __ _ 64 420.51 496.90 18.17 544.00 9.48 584.20 7.39 655.11 12.14 5579 -- ---------. ----.----~ 

GeoloQ!'..._" __ ..•.••. _. __ .. _ 
Health Sciencetl 

82~:7! 725.81 ,_L~2'!.__ 765.10 __ . 5.41 804~~ ___ ~ _ 86715 _ ~_?~8~2 __ ~_3.±!.Q.. 

1,56! __ ~~~52u5 11.86 __ ~567.1~ __ .?~~ 621.34 ~_~~~ __ -"72.35 82_1 ___ ~~'!~_1.._ 

History 260 89.39 94.20 5.38 9763 3.64 105.76 8.33 111.92 5.82 25.20 

law 
-""~'" ~~~. -,<--,' 

Library & Informa~!<>.n §~ 

Math & Com."l:l~r_~_~ __ .. 

Military 2_!:!~~~S>P~~_ ... __ 

373 82.16 85.62 4.21 

84 110.83 119.54 7.86 ._-------
60 180 . .:.,;.54=----,1-=.89,,-,.67 5.06 

196 709.26 779.09 9.85 

9 __ 1.c..72;:...56,,-,,-_...:.1,,-88O'-.44 9.20 

.M~~.~~ ___ ,_. '._",~ __ ,_. __ ~_ 51 63.83 68.06 6.63 

Ptl~~S£e.hJ_&..~_ellQi()Y1. ___ ,_.~~~_152 109.63 114.38 4.33 

Phys~ _______ "."_,," 195~lc~~.36 1,548.97 11.89 

Politloal ScienCe 49 154.28 170.03 10.21 
--"''"'l'""'''"'''''""-",''--' ,- ",-.~-.,~-~-~-

Psychology 157_ .. .:.2.Q.2.:,.~_ 220.91 __ ,~1~~.s 

. Recreation 19 68.84 90.91 4.69 

~~I~QL 29:..:8 __ 1""'8,;;..3.c:;.39-=--.---elc:;.9.:.9 . .:.95=_ 9:51L .. 
:r~!'_~_ ... ~__ 207 628.9'7 712.08 __ 13:g1. __ ~ 
f~. ___ . ____ ~~.__ _1_1_1_--..c-584,-,-.1 ___ 4_--=-613.91 8.82 

". --.---~-~-- -- ---- -----
86 93 1.53 92.77 6.72 96.04 3.52 16.89 

127.49 

210.30 

830.43 

6.65 

10.88 

6.59 

__ 2.:.52_.7 __ S __ 34=-.14 

136.59 

227.25 

891.49 

276.44 

70.99 4.31 77.45 

116.29 1.67 125.07 
---~--

1,634.99 5.$5 1 ,734.41 -------_. 
186.16 9,49 207.40 

7.14 145.41 

8.06 240.76 
.-~---

7.35 961.82 ------_. 
9.36 301.11 

9.10 78.98 

7.55 132.82 

6.06 1_879.71 
----~--

11.41 226.67 

237.69 >"7.6({ 265.70 11.78 --2-9-1.13-
'-----

6.46 

5.94 

31.20 

33.36 

7.89 35.61 
--~-- .. --. 

8.92 74.50 

1 98 23.73 

6.20 21.15 

8.38 35.78 

929 46.92 
----~ 

9.57 43.84 

9727 ,-200 
223.19 11.62 

108.6811,73 

249.4111.75 

116.57 7.26 34.24 

786.43 10.45 859.32 9,27 -------
671.51 9.36 753.16 12.16 

----<- -~----

274.08 9.89 49.45 

937.50 

820.34 

9.10 

8.92 

49.05 

45.41 
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TABLE 3: AVERAGE PRICE PER TITlE BY COUNTRY 2000 E-journal pricing 
About 75% of publishers last year 

included e-journals with print sub
scriptions at no visible additional 
charge. That is not to say online is free. 
The cost to the publisher for the in
vestment in technology-and it is sub
stantial-is recovered in the cost of the 
print subscription, which everyone 
pays. The remaining 25% of publishers 
levied a surcharge for print with online 
(typically 10% to 30% above the cost 
of print alone), ostensibly charging 
only customers who really want the 
electronic version. 

Country 

The Netherlands 

No. of Ave. PrIce 
lSi Titles PwTftIe 

461 $1,500.9$ 
------~~~~.~.~~~. 

45 M43.16 
-~ -- -----~.~~ ... ~ .. ,~ .. "'-~ 

Country 

AustraHa 

Israel 

No. of Ava. PrIce 
lSI Titles PerTltle 

59 $259.90 

14 240.19 
< •• _------" ""--,,".=~-,,-=,,,,,,~~. 

Ireland 

Switzerland 

Austria 

121 1.425.31 
-<-.~ ---- ----,- ,,----_.".-,-." ~orway __ 26 203.09 

26 944.99 Sweden 26 203.09 

in which they have not historically 
sold print subscriptions, such as com
munity colleges and public libraries. 
Publishers in the social sciences and 
humanities tend to select this option. A 

growing number of STM publishers 
also publish their e-joumals in sec
ondary databases, often after a waiting 
period (or embargo) of 12 to 18 
months. The vast majority do not. 

So tightly wedded is print to online 
that a mere half of the 5000 e-joumals 
in EBSCO's database can be purchased 
without the print counterpart-further 
evidence of publishers' detennination 
to protect their print subscription base. 
At this point, in fact, no major publish
er has discontinued the print version of 
an online journal. Where print attrition 
has occurred, it has been in newsletters 
and directories of smaller presses. Un
til the archiving issue is resolved, there 
is little reason to believe that librJrians 
will force publishers to explore with 

ContlnentlCountry 

NORTH AMERICA 

United States 

Canada 

Other 
------------" --
Average for all No. America 

EUROPE 
France • 

Germany' 

TABLE 4: COST HISTORY BY CONTINENT/COUNTRY OF ORIGIN 

Average 
No. of 
Titles 

1996-2000 

2.573 

Average 
Cost 
1996 

Average 
Cost 
1997 

$286.45 $318,37 
-- ,----.~--~- --- ----

116 108.26 11743 

13 82.43 84,31 

2,703 277.86 308.57 

257_35 

689.26 

%of 
Change 
'96-'97 

Average 
Cost 
1998 

%01 
Change 
'91-'98 

Average 
Cost 
1999 

%of 
Change 
'98-'99 

Average 
Cost 
2000 

%of 
%of Change 

Change 1996-
1999-2000 2000 

11.14 $352.09 10.59 $391,35 11.15 $430,11 9.90 50.15 
----------- - -"-----,---------

8.47 122.09 3.97 127,94 4.79 138.52 8.27 27_95 ---------- -_.- - -- ---~-----------
2.28 84_28 -0.04 80,02 -5,05 

~---- .--------.~-.-- .. -, 

11.05 340.96 10.49 378.28 10.95 

2.51 25057 '2.63 278.46 11,13 

8381 

415.73 

273.49 

4.73 

9.90 

-1.78 

1.67 

49.62 

8_93 

5.09 72189 4.73 794,96 10.12 826,75 4.00 26.05 
-----~~~-----~-> ~--' 

155 

360 

44 

251.08 

655.89 

997.81 
-_. -------- ------ --------

Ireland * 1,187.82 19.04 1,326,60 11.68 1,337_33 0.81 1,443,76 7.96 44,69 
-.-~.------------ ---~------------- -

11a1y • 60 113.96 123.16 8.07 123,29 0_11 133.59 B.35 125,26 -6.24 9_92 _~ ____ ~ ______ " __ _ r_ 

--~- -~---- ---------- -- ~-- --------- --
The Netherlands' 464 1,158.14 1,316.41 13.67 1,360.16 3.32 1,391.62 2.31 1,508,93 8.43 30.29 

_ '""' ___ ~~ ________ ~_~.~_. ~o 
____________ • ___ 0 _~ _______ ~ ____ _ 

Switzerland 127 1.030.54 1,161.30 12.69 1,206.34 3.88 1,262.44 4.65 1,425,31 12.90 38.31 
-- -------- --------- --

United Kingdom 1.313 507.86 575,97 
-,~, -_. --. -------------~---- --.. 

Other 238 300.19 30882 

Average for all Europe 2,760 

ASIA 

Japan 75 

Other 44 
-------,------------~-

Average for all Asia 119 

AUSTRAUA 
AND NEW ZEALAND 85 

SOUTH AMERICA 16 

AFRICA 14 

• Included in European Monetsrf Unlor. 

629.30 701.14 

273.84 

189.62 

241.99 

272,05 

214.04 

251.09 

205.75 235,68 

70.10 71,73 

70.44 76_10 

13.41 651.22 13.07 
- --- ._---------- -- --- --- -- -

0.86 308.99 0.06 

11.42 752.98 7.39 

729_51 

348.97 

814.02 

12.02 

12.94 

8.11 

802,04 

349,00 

877.40 

9.94 

0.01 

7.19 

----------------- -
-0.65 269,61 -0.90 251,16 -6.84 271-19 7.97 -- --~----------~------- - ---
12.88 229,80 7,38 255_36 11.12 278.53 9.07 --" ... _. ,,----------------~ 
3.76 255.22 

14.55 25450 

73_10 

1.65 

7.98 

1.92 2.32 

8.04 86.14 13.19 

252.73 

269_60 

74.31 

8387 

-----------~-- -
.0.98 273.93 8.39 

5.93 

1.65 

-2.63 

301.17 11.71 

76.17 

89,74 

2.51 

7,00 
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57.92 

13.98 

39.42 

-0.97 

46.89 

13.20 

46.37 

B.66 

27.40 
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TABLE 5: COST HISTORY BY BROAD SUBJECT 

Average Average Average Average Average Average %af 
No. of Coat Cost %of Cost %01 Cost %of Cost %of Change 
Titles Per TItle Per Title Chan:e PerTitle Change Per Title Change Per Title Change 1996-

Citation Index 1996-2000 1996 1997 '96-' 7 1998 '97-'98 1999 '98-'99 2000 199!h2000 2000 

ARTS & HUMANITIES 
",-- .~~- -------~-,~ ~ ---.--------~.-- --,,- -- --------~------

U.S, 785 $96.66 $103.65 7.2% $113.43 9.4% $123.19 8.6% $133.64 8.5ij{, 38.3% 

NON·U.S. 801 187.69 201.26 7.2% 211.57 5.1% 227.88 7.7% 241.69 6.1% 28.8% ---- ----"-~----~~---.---~-.---

SOCIAL SCIENCES 
~~~-~----~ ------------ . 
U.S. 1,342 215.58 238.59 10.7% 265.00 11.1% 293.14 10.6% 322.79 10.1% 49.7% 

---.------
NON·U.S. 1,311 482.09 540.04 12.0% 582.73 7.9% 634.50 8.9% 68935 8.6% 43.0% 

--' --------------"---
SCIENCE 

-.--------------~- -

U.S. 1,192 483.38 538.27 11.4% 597.43 11.O"k 665.11 11.3% 729.89 9.7% 510% 
- ---------~-~ ----

NON-U.S. 1,793 823.27 921.26 11.9% 986.36 7.1% $1,054.84 6.9% 1,136.30 7.7% 38.0% ---------- ----- ----- .. ------>----------- ------------ ------

much enthusiasm the possibilities of 
life without print. 

SeUing by the bundle 
All publishers have journals that 

run the gamut of success and impor
tance. Established, blue chip titles sub
sidize marginal ones in every publish
ing house, both commercial and asso
ciation publishers, e.g., the American 
Chemical Society. Now that there are 
ways to measure use at the article lev
el, publishers are afraid that weaker ti
tles won't survive. So some of them 
bundle their titles into a package deal, 
on the premise that the value of their 
entire content is greater than the sum 
of its parts. Print subscription or not, a 
library (or a consortium) must buy an 
entire digital package to gain access to 
a single c-titlc. The Association for 
Computing Machinery CACM), the 
American Mathematical Society, the 
American Psychological Association, 
Academic Press, and IEEE are some of 
the larger STh'ls that have adopted this 
approach. 

Bundling succeeds as a sales strat
egy where groups of libraries are will
ing to pay about what they've always 

paid in exchange for additional titles 
and cross-consortia access. It works less 
well when consortia want only a few, 
carefully selected titles. A large buying 
group in California last year, in fact, ex
cluded the works of a handful of major 
STM publishers from its digital library 
project when they could not get those 
publishers to sell titles unbundled. 

Where have all the agents gone? 
Consortia deals, while a boon to li

braries, have added pressure to sub
scription agencies already squeezed by 
a decade of shrinking discounts from 
publishers. When publishers deal di
rectly with consortia for the sale of their 
electronic titles, vendors lose the oppor
tunity to place orders for e-journals. 
When those same publishers deeply dis
count print journals as part of the deal, 
vendors take a second hit. 

Even when agents broker the con
sortia deals-and there are trends in 
that direction-the cost of servicing 
electronic subscriptions is far greater 
than that of servicing traditional sub
scriptions. Shrinking margins, tighten
ing markets, and higher costs have led 
to a rash of consolidations. Two of the 

TABLE 6: 2001 COST PROJECTIONS BY BROAD SUBJECT 

No. of % of 2000 
Citation Index Titles List Cost 

ARTS AND HUMANmES CITATION INDEX 

U.S. 785 49.5 

%of 
Cost 

Projected 
%of 

Increase 

Projected 
2001 
Coat 

%of 
Cost 

35.4 

four remaining major international 
agencies were bought out last year. 
DawsonlFaxon was purchased by up
start Internet company RoweCom in 
the fall, and Blackwell finalized its 
merger with Swets last month. EBSCO 
and Swets Blackwell, along with 
RoweCom, will now service the lion's 
share of agency busines~ in the world. 
The remaining portion will be served 
for the most part by the 40 or so spe
cialized agencies that operate in partic
ular markets and countries around the 
globe. 

Really hot links 
Last fall, 12 STM publishers an

nounced that they were going to coop
erate with each other in creating a data
base that would allow scientists to fol
low cross references from one of their 
publications to the other. John Wiley 
and Academic Press quietly developed 
the prototype for the citation links, and 
they were joined by the American As
sociation for the Advancement of Sci
ence, the American Institute of Physics, 
the Association for Computing Ma
chinery, Blackwell Science, Elsevier, 
IEEE, Kluwer, Nature, Oxford Univer-

Projected 
Overall % 
Increase 

sity Press, and Springer
Verlag. They have since 

------~-.--~-

$104,911 35.2 8.0 $113,304 
'----'---------- ------ 7.4 

created a nonprofit or
ganization, appointed a 
board, and named the 
project CrossRef. As of 
early February, ten addi
tional scientific publish-NON-U.S. 800 SO.5 193.348 64.8 7.0 206,882 

SOCIAL SCIENCES CITATION INDEX 
. --- ~... "---~ 

U.S. _______ 1,345 SO,6 434,15_3 __ 3_2_.4_ 

NON·U.S. 1,312 49.4 904,428 67.6 
---------

SCIENCE CITATION INDEX 
.. - -

U.S. 

NON-U.S. 

1,196 40.1 872,945 30.0 

70.0 
- .. --~-------~---- --

1,789 59.9 2.032,849 

. --- --------
10.0 477,568 

9.0 985,827 

10.0 960,240 

8.0 2,195,477 

PROJECTED OVERALL INCRtoASE flOR ALl: 151 TITL'ES; 8.7% 

64.6 

32.6 

674 
9.3 

304 

69.6 
8.6 

. . . . 
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ers had signed on. The 
authentication process 
that will regulate the 
system has not yet been 
designed, but the part
ners intend to launch the 
project early in 2000. 

It is not clear how 
much the circle of par-
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non-U.S. subscriptions in Academic 
Search will rise an average of 13.5 
percent. This projection allows for the 
high concentration of British titles 
and assumes the dollar will hold its 
current strength against the pound. 
Domestic prices are estimated to in
crease around 9.5 percent 

An analysis of EBSCOhost Academic 
Search is included for the benefit of 
smaller academic libraries, for which 
the lSI indexes may be too compre
hensive. Table 9 

demic Search, Table 9 can be used in 
conjunction with Table 2 to establish a 
range for a given discipline. 

We estimate the overall cost of 

gives price history by TABLE 8: 2000 COST PROJECTIONS FOR TiTlES IN ACADEMIC SEARCH 
discipline for the 
2,109 titles in the in
dex. For mid-sized li
braries whose collec
tions fall somewhere 
between lSI and Aca-

Academic Search 

u.s. 
NON-U.S. 

No. of 
Titles 

1,611 

504 

%of 
List 

76.2% 

23.8% 

2000 %01 
Cost Cost 

$257,135 51.6% 

241,165 48.4% 

Projected 
%01 

Increase 

9.5% 

13.5% 

Projected 
2001 
Cost 

$281,563 

273,722 

%of 
Cost 

50.7% 

49.3% 

Projected 
Overall % 
Increase 

11.4% 

TABLE 9: COST HISTORY FOR TiTlES IN ACADEMIC SEARCH 

Subject 

Agriculture 

Anthropology 

Art & Architecture 

Astronomy 

Biology 

Botany 

Business & Economics 

Chemistry 

Education 

Engineering 

Food SCience 

General Science 

General Works 

Average 
No. of 
Titles 

1996-2000 

29 

26 

34 

3 

29 

4 

343 

5 

135 

107 

15 

32 

84 

Average 
Cost 

Per Title 
1996 

$59.23 

146.59 

82.07 

32.65 

308.43 

153.50 

240.70 

903.14 

134.49 

215.51 

95.28 

173.11 

56.72 

Average 
Cost 

Per Title 
1997 

62.69 

155.35 

87.97 

35.32 

332.83 

161.25 

272.87 

95900 

146.92 

235.44 

102.48 

189.76 

60.29 

%01 
Change 
'94-'95 

5.84 

5.98 

7.19 

8.18 

7.91 

5.05 

13.37 

Average Average 
Cost % of 

Per Title Change 
1998 '97-'98 

72.27 

165.90 

93.45 

35.97 

357.60 

164.13 

308.87 

15.28 

6.79 

6.23 

1.84 

7.44 

1.79 

13.19 

Average 
Cost 

Per Title 
1999 

76.08 

184.13 

102.54 

37.63 

395.63 

183.25 

356.43 

Average 
0/0 of 

Change 
'98-'99 

5.27 

10.99 

9.73 

4.61 

10.63 

11.65 

15.40 

Average %01 
Cost % of Change 

Per Title Change 1996-
2000 1999-2000 2000 

80.77 

193.38 

107.43 

6.16 

5.02 

4.77 

36.37 

31.92 

30.90 

41.30 9.75 26.49 

427.78 8.13 38.70 
--------
197.00 7.50 28.34 

415.47 16.56 

6.19 1,062.40 10.78 1,162.80 9.45 1,233.20 6.05 

72.61 

36.55 

43.47 

50.06 

33.78 

50.56 

9.24 

9.25 

7.56 

9.62 

157.75 

267.76 

110.39 

207.79 

65.04 

7.37 

13.73 

772 

9.50 

7.88 

---~----------~- ----
176.77 12.06 192.95 9.15 

292.15 9.11 323.44 10.71 

114.42 3.65 127.47 11.41 

230.98 11 .16 260.63 12.84 

69.56 6.95 73.90 6.24 30.29 

Geography 28 204.23 235.19 15.16 265.64 12.95 276.82 4.21 309.66 11.86 51.62 
-~--------------------~---------~- ------------ ---- ------------- -- ------- ------------ --~-----------------

Geology 14 467.92 47593 1.71 498.50 4.74 51636 3.58 537.93 4.18 14.96 

Health Sciences 

History 

Language & Literature 

Law 

Library & Info Science 

Math & Computer Science 

Military & Naval Science 

Music 

Philosophy & Religion 

Physics 

Political Science 

Psychology 

Recreation 

Sociology 

Technology 
--~--~ --

Zoology 

188 

153 

168 

50 

53 

45 

16 

16 

67 

11 

20 

228 

48 

11 

199.20 

79.22 

70.73 

98.52 

104.63 

196.08 

47.81 

66,58 

69.44 

433.09 

96.20 

176.24 

63.78 

150.16 

167.18 

170.29 

219.75 

85.84 

74.30 

97.12 

104.90 

212.74 

50.09 

72.02 

74.50 

463.05 

105.50 

196.45 

6919 

161.83 

186.77 

184.92 

10.32 

8.36 

5.05 

-1.42 

0.26 

8.50 

4.77 

8.17 

7.29 

6.92 

9.67 

11.47 

8.48 

7.77 

11.72 

8.59 

246.03 

92.31 

79.34 

112.39 

122.09 

232.36 

52.53 

78.22 

77.76 

496.86 

11481 

217.82 

7243 

185.91 

207.56 

193.03 

11.96 

7.54 

6.78 

15.72 

16.39 

9.22 

4.87 

8.61 

4.38 

7.30 

8.82 

1088 

4.68 

14.88 

11.13 

4.39 
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275.44 

96.60 

86.25 

123.45 

134.06 

260.64 

54.40 

63.60 

83.13 

544.41 

129.01 

240.55 

79.88 

207.54 

226.26 

211.93 

11.95 

6.81 

6.71 

9.84 

9.80 

12.26 

3.56 

6.88 

6.91 

9.57 

12.37 

10.44 

10.29 

11.63 

9.02 

9.79 

307.53 11.65 

106.49 

91.66 

132.83 7.60 

146.49 9.27 

289.63 11.04 

59.56 

87.42 

89.27 

9.49 

4.57 

7.39 

606.09 11 .33 

144.14 11.73 

263.66 

85.06 

9.61 

6.51 

233.66 12.59 

241.37 6.67 

235.17 10.97 

54.36 

34.42 

29.59 

34.83 

40.01 

47.71 

24.58 

31.30 

26.56 

39.95 

49.63 

49.60 

33.40 

55.61 

44.38 

38.10 
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Titles in EBSCO Publishing's general 
index, Magazine Article Summaries 
(MAS), are those most often sub
scribed to by school and public li
braries in the United States based on 

data from EBSCO Subscription Ser
vices. Table 7 provides historical data 
for titles in the index. Price increa..'les 
for next year are expected to be in the 
range of five percent. 

TABLE 7: COST HISTORY FOR TITLES IN MAGAZINE ARTICLE SUMMARIES 

Average Average Average Average Average Average %of 
No. of Cost Cost %of Cost %of Cost %of Cost %of Change 

Magazine Titles Per Title Per Title Change Per Title Change Per Title Change Per Title Change 1996-
Article Summaries 1996-,2000 1996 1997 '96-'97 1998 '97-'98 1999 '98-'99 2000 1999-2000 2000 

U.S. 349 $43.58 $45.56 4.5 $47.88 5.1 $50.46 5.4 $52.60 4.2 20.7 
~~ . -- "~---------------~------

NON·U.S. 14 83.74 87.26 4.2 89.07 2.1 93.85 5.4 102.33 9.0 22.2 

ticipation will be widened in the months 
and years to come. At this time, there 
are no plans to include secondary pub
lishers of indexes and abstracts, outside 
of those owned by the original partners. 
As it now stands, the project excludes 
linking participation by SilverPlatter, 
lSI, Ovid, and Dialog. Given the inter
est many STM publishers have shown 
in linking to these very services, it is 
reasonable to expect that all will even
tually be included. Again, market de
mand may force cooperation. 

From a marketing perspective, this 
cooperative project appears to signal the 
end of some publishers' hopes to comer 
the market under their own flag. It also 
appears to contirm that competition 
from the not-for-profit sector is having 
the desired effect of forcing the more 
successful STM publishers to cooperate 
on behalf of the scientific community. 
The implication is that if they don't, 

others will. If new projects like PubMed 
Central (National Institutes of Health) 
and PubScience (Department of Ener
gy) proceed apace, they may speed up 
development of this cross-referencing 
project even more. 

Cost trends 
The performance of the Euro in its 

maiden year had a positive effect on the 
cost to U.S. libraries of some European 
publications. Between its launch on 
January 1, 1999, and the fall subscrip
tion season, the Euro dropped over 10% 
in strength against the U.S. dollar. If 
you assume an 8%-10% inflationary 
increase was probable from STM pub
lishers, you would also assume that the 
strength of the donar should have re
sulted in little or no price increases and 
even price decreases. You would further 
expect that the prices of all STM pub
lications in Euro countries would show 

CHART 1: COST & CURRENCY FLUCTUATION 
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Subscriptions 
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Subscriptions 
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Subscriptions 
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Subscriptions 
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similar effects. That is not what hap
pened, as Table 4 indicates. Price in
creases for journals published in Ger
many, France, and Italy were moderat
ed as expected, with the highest aver
age increases around 4%. Price in
creases for journals published in the 
Netherlands and Ireland, however, av
eraged around 8%. 

Prices for British publishers fol
lowed a predictable pattern. There was 
little change in the relationship be
tween the pound and the dollar from 
the fall of 1998 to the fall of 1999, so 
price increases in the United Kingdom 
last year averaged just under 10%, a 
more or less standard rate of inflation 
these days, with no discernable curren
cyeffect. 

Budgeting for 2001 
Our projections for journal budgets 

in 2001 are conservative estimates, 
based on the assumption that the U.S. 
economy will remain strong; that the 
Euro will neither gain nor lose dramat
ically against the dollar; and that the re
lationship between the pound and the 
dollar will hold steady. Needless to say, 
these factors bear watching as the sub
scription season approaches. 

Because the U.S. economy is so 
strong, non-U.S. journal costs on the 
whole have been increasing at less than 
10% a year for the last three years, and 
it is reasonable to expect them to do so 
in 2001. Estimated increases for for
eign journals range from 7% in the arts 
and humanities to 9% in the social sci
ences, as Table 6 indicates. Publica
tions in the United States have hovered 
between 10% and 11 % in the social 
sciences and the sciences during the 
same period. We advise budgeting for 
10% increases in these areas and for 
about 8% increases in domestic arts 
and humanities titles. • 
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